


Jossey-Bass Short Format Series

Written by thought leaders and experts in their fields, pieces

in the Jossey-Bass Short Format Series provide busy, on-the-

go professionals, managers, and leaders around the world

with must-have, just-in-time information in a concise and

actionable format.

http://www.wiley.com/WileyCDA/WileyTitle/productCd-

0470613580,descCd-buy.html

Other Titles by David Aaker

Brand Relevance: Making Competitors Irrelevant

ISBN 978-0-470-61358-0

http://www.wiley.com/WileyCDA/WileyTitle/productCd-0470613580,descCd-buy.html


Contents

Introduction

Chapter 1: Declining Category or

Subcategory

Stick to Your Knitting

Reposition the Brand

Gain Parity

Leapfrog the Innovation

Disinvest or Exit

Select the Right Response

Implications

Notes

Chapter 2: Losing Energy Relevance

Energize the Offering

Energize Marketing

Create an Ownable, Internal Branded Energizer

Find an External Branded Energizer

Branded Energizer Guidelines

Implications

Notes

Chapter 3: A Brand Negative Becomes a

Reason Not to Buy

Negate the Negatives

Change the Discussion



Implications

Notes

Chapter 4: The Three Brand Relevance

Threats

About the Author


