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PRAISE FOR EXPLORING THE FIELD OF
BuUsINESs MoDEL INNOVATION

“Professors Gassmann, Frankenberger and Sauer pack a great deal of
important research into a surprisingly readable and compact format. This
volume will be essential reading for academics working on the study of
business model innovation. It will also be quite helpful for people in
industry who seek a broader perspective as they search for ways to enhance
an existing business model, or to disrupt an incumbent’s business model.”

Prof. Henry Chesbrough,
UC Berkeley

“This book fills a much needed gap: with great clarity Gassmann and
Frankenberger explain that there are 7 ways that managers, students
and researchers can utilize business models to think more clearly about
business problems — and they provide a vivid illustration to make this
come alive.”

Prof. Charles Baden-Fuller,
Cass Business School, London

“This book provides a comprehensive, perhaps even exhaustive, guide to
the state of the art of business model research. If you want to get to grips
with this important issue, Professor Gassmann’s new book tells you every-
thing you need to know.”

Prof. Julian Birkinshaw,
London Business School



vi PRAISE FOR EXPLORING THE FIELD OF BUSINESS MODEL INNOVATION

“This book is an outstanding and comprehensive piece of work regarding
different schools of thought in business development and linking them
with major theories. Where articles normally lack in the big picture, this
books provides an astonishing easy way to understand current and future
research in business modeling and help to find your own position.”

Prof. Ellen Enkel,
Chief Editor of R&D Management

“Without a doubt, the most comprehensive and well-researched survey of
the literature on business models and business model innovation. A must
read for anyone aiming to understand the origins, current state, and future
prospects of this important and growing field of management research.”

Prof. Ramon Casadesus-Masanell,
Harvard Business School

“A comprehensive overview of the current state-of-the-art of the business
model literature, and a useful primer on possible theoretical perspectives
that could help push the boundaries of the field. Short and punchy — a
great Business Model Theory Navigator!”

Prof. Christoph Zott,
IESE Business School
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