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Series Preface

Since China’s reform and opening began in 1978, the country has come a long way

on the path of Socialism with Chinese characteristics, under the leadership of the

Communist Party of China. Over 30 years of reform efforts and sustained spectac-

ular economic growth have turned China into the world’s second largest economy

and wrought many profound changes in the Chinese society. These historically

significant developments have been garnering increasing attention from scholars,

governments and the general public alike around the world since the 1990s, when

the newest wave of China studies began to gather steam. Some of the hottest topics

have included the so-called China miracle, Chinese phenomenon, Chinese experi-

ence, Chinese path and the Chinese model. Homegrown researchers have soon

followed suit. Already hugely productive, this vibrant field is putting out a large

number of books each year, with Social Sciences Academic Press alone having

published hundreds of titles on a wide range of subjects.

Because most of these books have been written and published in Chinese,

readership has been limited outside China – even among many who study China –

for whom English is still the lingua franca. This language barrier has been an

impediment to efforts by academia, business communities and policy-makers in

other countries to form a thorough understanding of contemporary China, of what is

distinct about China’s past and present may mean not only for her future but also for

the future of the world. The need to remove such an impediment is both real and

urgent, and the Research Series on the Chinese Dream and China’s Development
Path is my answer to the call.

This series features some of the most notable achievements from the last

20 years by scholars in China in a variety of research topics related to reform and

opening. They include both theoretical explorations and empirical studies, and

cover economy, society, politics, law, culture and ecology, the six areas in which

reform and opening policies have had the deepest impact and farthest-reaching

consequences for the country. Authors for the series have also tried to articulate

their visions of the “Chinese Dream” and how the country can realize it in these

fields and beyond.
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All the editors and authors for the Research Series on the Chinese Dream and
China’s Development Path are both long-time students of reform and opening and

recognized authorities in their respective academic fields. Their credentials and

expertise lend credibility to these books, each of which having been subject to a

rigorous peer-review process for inclusion in the series. As part of the Reform and

Development Programme under the State Administration of Press, Publication,

Radio, Film and Television of the People’s Republic of China, the series is

published by Springer, a Germany-based academic publisher of international

repute, and distributed overseas. I am confident that it will help fill a lacuna in

studies of China in the era of reform and opening.

Xie Shouguang
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Preface

The year 2000 was a turning point in the development course of modern China. This

was not because of its significance in the Western calendar, where it marks the end

of the twentieth century and the beginning of a new millennium; rather it was

significant because it was, in the course of China’s unique history, the year that

marked the realization of a “Basically Prosperous Society” and the starting point of

the next leg of China’s journey towards a “Fully Prosperous Society”. According to
the traditional concept of “prosperity” that has prevailed in China for thousands of

years, its complete achievement involves two steps, the realization of “sufficiency”,

followed by hints of “affluence”. From “Basic Prosperity” to “Full Prosperity”, the

“two-step” process of China’s modernization has captured the spirit of the “Chinese

Dream”, with all its rich and deep cultural import. It is in this process of moving

from “Basic Prosperity” to “Full Prosperity” that China has realized its transfor-

mation from a traditional to a modern society.

The modern transformation of Chinese society has had two prominent markers:

one is the construction and gradual improvement of the market economy system

which has brought continued growth in the Chinese economy for several years,

integrating the global market economy system effectively and deeply affecting the

Chinese economy, society and lifestyle in every aspect; the second marker is the

construction and steady progress of the systems of public finance, public service

and social security – the society is public, the government is public, finances are

public and so the government’s primary responsibility is to provide public services

and basic social security for the whole of society. These two aspects are inevitably

linked, because a complete market economy system must be accompanied by a

sound social security system. In the process of implementing, in the face of the

international financial crisis, the national policy of “stimulating domestic demand,

broadening consumption and improving the livelihood of its people”, Chinese

society fully became aware of this point.

In the past, China has had a tradition of formulating an economic plan every

10 years, whereby all production and consumption was carried out in accordance

with the plan, and provisions were organized according to the plan. After the
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transference to a market economy system, Chinese economic development has

faced a long-term difficulty of lack of domestic demand, especially in the case of

the growth of cultural production being restricted by the insufficiency in cultural

consumption demands. The reason for this was the lag in construction of a social

security system. If we say that the driving force in the substance of economic

development in manufacturing is still reliant on the so-called triumvirate, and that

besides investment and domestic demand, there is also foreign demand; then the

driving force behind the development of cultural industry, besides investment,

basically can only rely on foreign demand.

Due to social traditions, the Chinese public generally maintains the classic

characteristic of a traditional agricultural society, which goes along with the notion

of “relying on the weather for sustenance”, which leads to unpredictability year

after year. The idea that “the heavens call the shots” makes future livelihoods

difficult to grasp, and Chinese people focus on saving extra money, leading to a

high rate of savings in Chinese society. While social safeguards are not sufficient,

the public must focus more on saving money, leading to measures of self-

protection, such as funds for purchasing a home, funds for children’s education,
funds for sickness and old age and similar situations. That is to say, that in addition

to maintaining a level of essential expenses, Chinese people also prepare for

savings for future contingencies. This situation is bound to suppress a broadening

step in consumption, as necessary consumption remains fixed, with spiritual and

cultural consumption inevitably being the first to be left aside. Therefore, within the

scope of the Chinese nation, the public’s cultural consumption status grows nega-

tively in relation to the growth in savings.

The valuable lessons China learned from the international financial crisis is that

the country should focus on “stimulating domestic demand, expanding consump-

tion and improving livelihoods” within the socialist market economy system. These

points should become basic Chinese long-term national policies followed in the

construction of the Chinese-style socialist economy and the construction of culture

and society. This has become the basic idea behind the national Twelfth Five-Year

Plan. Developments in the cultural domain raise the level of scientific development

and should adhere more to the concept of “people first” and the basic principles of

making quality of life an equal priority; stimulating domestic cultural demand,

broadening cultural consumption, improving culture and quality of life and using

the promotion of socialist cultural development to satisfy the cultural needs of the

urban and rural populations on a broader scale.

Within the socialist market economy system, the so-called demands are mainly

shown as consumer demands, including the most basic needs for food, clothing and

shelter; it makes a little sense, therefore, to talk about “meeting demands” outside of

consumer demands. Cultural development that takes “meeting the spiritual and

cultural needs of the public as a starting and ending point” needs to be translated

into promoting consumption across urban and rural areas and allowing all to share

in the benefits. In order to measure the effects of cultural development and produc-

tion through the increase in popular consumer demands, is not only necessary – the

results of cultural development must be implemented it the cultural consumption
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demands of residents of rural and urban areas, something which is also feasible –

among cultural production and cultural consumption there is an interaction of

supply and demand which cannot be avoided. The ultimate power of cultural

production can only come from popular cultural consumption needs, and cultural

production’s actual results can only be verified if they meet cultural consumption

demands.

The essence of continuing to deepen cultural reform and mechanisms for

innovation lies in bringing the cultural manufacturing industry completely into a

unified socialist market economy system; changing from a plan-based orientation to

a market-based orientation; from a manufacturing orientation to a consumer orien-

tation; from a goal of supply to a goal of demand. The space for development of

China’s culture industry must be brought out by the enhancement of “endogenous

power”, and more so should be implemented from its own “starting and ending

point”. The development of the culture industry and the enhancement of cultural

consumption should form good relations of coordinated growth of supply and

demand. In the process of fully constructing a prosperous society, the results of

cultural development cannot just be measured by per capita “cultural GDP”.

Promoting cultural industry as a pillar of the national economy is just a means;

enhancing and satisfying the cultural consumption demand of the populace is the

ultimate goal; the “GDP culture chase” stemming from “GDP worship” must stop.

Yunnan, China Wang Ya’nan
March 26, 2014
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Introduction

What standards should be used to measure the construction of a prosperous society?

Clearly, we cannot again, as in the year 2000, simply and crudely apply the standard

of a per capita GDP of 800 USD equaling “basic prosperity”. Rather, “livelihood

indicators” will play an undoubtable, irreplaceable role. In the process of building a

prosperous society, the targets of cultural development should be implemented

within its own “starting and ending points”.

In 2012, nationwide consumption demands across urban and rural areas

maintained high growth, with a total accumulated growth of 12.64%, reaching

1.140597 trillion yuan; per capita growth was 12.08%, reaching 844.45 yuan.

Using per capita as a measure, the growth in urban and rural cultural consumption

was significantly higher than the output value and significantly lower than the

growth in income among urban and rural inhabitants; it was slightly lower than

the total growth in consumption and significantly lower than the accumulated

growth. The urban–rural gap in cultural consumption decreased 1.97% from the

last year, and the regional gap in cultural consumption between provinces and rural

areas decreased by 1.04%.

Total cultural consumption growth in urban and rural areas of 21 provinces was

greater than 10%; among those, urban and rural areas in 11 provinces experienced a

total growth of greater than 15%, and urban and rural areas in 3 provinces expe-

rienced a total growth greater than 20%. It was just the high growth of consumption

demand across urban and rural areas in most provinces that resulted in the high

growth of countrywide overall cultural consumption demand in urban and rural

areas.

The status ranking for cultural consumption demand among provinces is as

follows: Jiangsu, Beijing and Shanghai ranked top three in the “2012 Annual

Provincial Leaders”; Jiangsu, Qinghai and Liaoning ranked top three in the

“2000–2012 Provincial Runners-Up”; Jiangsu, Tianjin and Qinghai ranked top

three in the “2005–2012 Provincial Runners-Up”; Tianjin, Xinjiang and Ningxia

ranked top three in the “2010–2012 Provincial Runners-Up”; Tianjin, Jilin and

Henan ranked top three in the “2012 Annual Provincial Runners-Up”.
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The status ranking of cultural and educational consumption demand among key

cities is as follows: Guangzhou, Xi’an and Nanjing ranked top three in the “2012

Annual Major City Leaders”; Hefei, Kunming and Fuzhou ranked top three in the

“2005–2012 Major City Runners-Up”; Wuhan, Kunming and Nanning ranked top

three in the “2010–2012 Major City Runners-Up”; Tianjin, Hefei and Changchun

ranked top three in the “2012 Annual Major City Runners-Up”.

xvi Introduction



Abstract

In 2012, the countrywide cultural consumption demand in urban and rural areas

maintained high growth: the total cultural consumption went up by 12.64%,

reaching 11405.97 hundred million yuan; the per capita value went up by

12.09%, reaching 844.45 yuan. As measured by per capita value, the annual growth

of the cultural consumption in urban and rural areas was higher than the GDP

growth, lower than residents’ income growth and slightly lower than the total

consumption growth, also significantly lower than savings growth. The disparity

of cultural consumption between urban and rural areas shrank by 1.97%; the

regional gap of cultural consumption in urban and rural areas among various

provinces shrank by 1.04% over the previous year.

The total cultural consumption in urban and rural areas increased in 21 provinces

by over 10%, in 11 of which by over 15% and in 3 of which by over 20%; the per

capita value of cultural consumption in urban and rural areas increased in 19 prov-

inces by over 10%, in 10 of which by over 15% and in 3 of which by over 20%. It

was just the high growth of consumption demand across urban and rural areas in

most provinces that resulted in the high growth of countrywide overall cultural

consumption demand in urban and rural areas.

The status ranking for cultural consumption demand among provinces is as

follows: Jiangsu, Beijing and Shanghai ranked top three in the “2012 Annual

Provincial Leaders”; Jiangsu, Qinghai and Liaoning ranked top three in the

“2000–2012 Provincial Runners-Up”; Jiangsu, Tianjin and Qinghai ranked top

three in the “2005–2012 Provincial Runners-Up”; Tianjin, Xinjiang and Ningxia

ranked top three in the “2010–2012 Provincial Runners-Up”; Tianjin, Jilin and

Henan ranked top three in the “2012 Annual Provincial Runners-Up”.

The rankings of the status evaluation of the cultural and educational consump-

tion demand among key cities are as follows: Guangzhou, Xi’an and Nanjing

ranked top three in the “2012 annual key cities leaders”; Hefei, Kunming and

Fuzhou ranked top three in the “2005–2012 Major City Runners-Up”; Wuhan,

xvii



Kunming and Nanning ranked top three in the “2010–2012 Major City Runners-

Up”; Tianjin, Hefei and Changchun ranked top three in the “2012 Major City

Runners-Up”.

Keywords Cultural consumption • Demand and sharing • Status evaluation •

Analysis and forecast

xviii Abstract
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