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List of Illustrations
1 So You’re Designing a Website

Figure 1-1: Most web producers use project tracking
software like Microsoft Project to manage schedules,
resources, and milestones.
Figure 1-2: A sitemap is like a bird’s-eye view of your
website, showing all its sections.
Figure 1-3: A wireframe shows the structural layout,
interaction design, and content plan for a page.
Figure 1-4: This design may look cool, but it’s too
busy; users have a hard time telling clickable from
non-clickable items.
Figure 1-5: A deliberate display of as many bad
choices as possible — to illustrate the need for good
visual and information design.
Figure 1-6: This product-page template gets imagery,
pricing, and descriptions from a database and can
create as many product pages as needed.

2 From Concept to Execution
Figure 2-1: This microsite for an Epson printer uses
real-life customer profiles and scenarios to illustrate
the product’s features. Smart.
Figure 2-2: A Gantt chart represents each project
task as a bar. Notice how some tasks must be
completed before others can begin.
Figure 2-3: A sitemap shows all the major sections of
a website and how they interconnect to lay the



groundwork for your navigation scheme.
Figure 2-4: A wireframe is a diagram-like plan for a
web page.
Figure 2-5: These designs developed by Solhaug
Grafik derive two very different approaches from the
same wireframe.
Figure 2-6: A content matrix is a spreadsheet that
accounts for all the copy components needed for a
website.
Figure 2-7: All the interaction for The Seen’s website
is contained inside a Flash movie on a single HTML
page.
Figure 2-8: The features and functions on this page,
developed by Ekko Media Group, are too complex to
do with just HTML.
Figure 2-9: Looking behind the scenes at PHP code.
Figure 2-10: Dreamweaver has a visual interface that
makes it easier to code websites.
Figure 2-11: Over a slow connection, using 65%
quality JPEG compression reduces load time from 36
seconds to 5 seconds; the image looks pretty much
the same.
Figure 2-12: Only when you zoom in to the image do
you see some pixelization around the text and in the
image.

3 Designing the Right Site for the Right Crowd
Figure 3-1: A persona gives a name and a face to
each type of customer.
Figure 3-2: An outline of content ideas shows a
number of content elements within each group.



Figure 3-3: This page shows a visual design
treatment for the primary, secondary, and tertiary
navigation sets.
Figure 3-4: Simple sitemap for a “micro site,” created
in Adobe InDesign so that LEVEL Studios can create
a polished, branded presentation to show clients.
Figure 3-5: Clean up the connecting lines by using a
branching approach.
Figure 3-6: This sitemap shows groupings of global
navigation sets.
Figure 3-7: This animated intro sequence plays
before you get to the home page of the Hansens.com
website.
Figure 3-8: To show automatic page flow, draw the
pages stacked and connected with a squiggly line.
Figure 3-9: To connect a page to the database, draw a
dotted line to it.
Figure 3-10: Indicate template pages on your sitemap
by drawing a stack of pages. For large sites, specify a
database and draw it as a symbol.
Figure 3-11: The page index shows all pages planned
for the site. Notice how it references the numbering
scheme of the sitemap.
Figure 3-12: Miramax created a “custom tab” in
Facebook that allows their fans to rent and watch
movies right on Facebook.
Figure 3-13: Users can scan QR codes with their
phones to quickly access a website. QR codes are
becoming increasingly creative, as this example for
PhotoARTZ illustrates.

4 Organizing and Navigating Web Content



Figure 4-1: A wireframe diagram shows the content
and interaction design structure of a web page.
Figure 4-2: A pre-wireframing template can help you
design large sites: You can quickly map out key zones
and remind yourself of user and business goals before
you get too detailed.
Figure 4-3: Use legible text for navigation and
headlines to orient people and greek (unreadable)
text for everything else on your wireframe.
Figure 4-4: Three scrolling carousels with the
featured item at the top, brand finder in the middle,
and product finder at the bottom.
Figure 4-5: A user rollover expands this content
module on a Disney website to reveal more
information.
Figure 4-6: DHTML can produce an “enhanced” drop-
down menu that offers organized options when a user
rolls over a navigational item.
Figure 4-7: This annotated wireframe with numbered
callouts also has insets that show the different states
of content as users interact with it.
Figure 4-8: Flash wireframe storyboards show
dynamic interaction models such as this interactive
360-degree panoramic space.
Figure 4-9: Apple’s global navigation system allows
users to stay oriented and to quickly traverse from
one section to the next.
Figure 4-10: This section navigation design reveals
the first level of pages in the Products area of the
website.



Figure 4-11: This section navigation design reveals
first- and second-level pages in the Products area.
Figure 4-12: Section navigation is often shown as a
drop-down menu as well as on the page itself.
Figure 4-13: This bread-crumb trail provides a
convenient way to retrace your steps in a site.
Figure 4-14: While creative, this website relies too
heavily on a real-life metaphor, which hampers its
usability and ability to display content.

5 User Interface Design for the Web
Figure 5-1: A user flow diagram maps all the possible
routes a user can take toward completing a task.
Figure 5-2: Veer.com is a media resource for
designers, so search is an important feature of the
site. Here you can see the search function featured
prominently.
Figure 5-3: Place the search function at the top-right
on the web page, where users generally look for this
feature.
Figure 5-4: This form example lacks visual design and
organization, which makes it harder to follow.
Figure 5-5: This example has a better design
organization, slightly better visual design, and helper
text that make this form much easier to use.
Figure 5-6: A rollover changes appearance when a
user rolls over or clicks it.
Figure 5-7: The controls on Apple’s QuickTime player
need no explanation on how to use them.
Figure 5-8: Put simple text links inside a container to
set it apart from the page design and imply
interactivity.



Figure 5-9: By nesting elements under others, you
can imply a hierarchical relationship between them.
Figure 5-10: This website places its global navigation
vertically down the left side, but it’s still clear to see
which section you’re in.
Figure 5-11: Numbered steps help the user keep
track of where they are in a process.
Figure 5-12: The first three colors work well
together; the fourth color requires me to treat it
differently.
Figure 5-13: Using the same icon for different
purposes confuses form and function.
Figure 5-14: The home page of this website
introduces the main navigation as an unconventional
cluster at the bottom center.
Figure 5-15: When you make a selection on the home
page, the navigation changes its look, its interaction
style, and its placement.
Figure 5-16: There are all kinds of online resources
that provide code bases you can customize to create
accordion spaces for your website.
Figure 5-17: Carousel interfaces allow users to scroll
horizontally through contained spaces to find what
they are looking for.
Figure 5-18: Upon rollover, this image enlarges and
provides more information.

6 User Testing: Lab Coats Not Required
Figure 6-1: Use a program like Dreamweaver to
create a prototype site you can test with clients.
Figure 6-2: This design direction was one of three
shown to the client and was ultimately selected.



Notice the “greek” text.
Figure 6-3: This home page shows where to click to
get ideas for a birthday gift, and offers “6 ways” to
find one.
Figure 6-4: Browsing a scrolling page of gift ideas
“for her” is a good start but I think the site can take
the design further.
Figure 6-5: A sample user testing sheet.
Figure 6-6: Create your own “cheat sheet” version of
the testing sheet.
Figure 6-7: User test results arranged in a table help
you see what worked and what didn’t.

7 Web Graphic Design 101
Figure 7-1: Although both images are buttons, only
the 3D lozenge one looks clickable.
Figure 7-2: The Monster Energy website uses just 12–
14 templates to power the whole site.
Figure 7-3: Super footers are an SEO opportunity,
boosting your site’s natural search ranking, giving
users an alternative way to navigate.
Figure 7-4: Online design resource sites like
Designers Toolbox provide common interface
graphics that you can download and incorporate into
your comps.
Figure 7-5: A sample palette: Muted light and dark
colors are on the top row. Brand colors are in the
middle row. Accent colors are on the bottom row.
Figure 7-6: This cleanly designed site uses a nice mix
of darks and lights to present content.



Figure 7-7: This button is not a bitmap. It is made
entirely with a clever use of CSS code to define the
color gradient, the corner radius, and the text.
Figure 7-8: These two web layouts use a grid to
divide the page into a few areas.
Figure 7-9: Angled grids, as in this print layout, are
rare in web design and are accomplished with
programs such as Flash.
Figure 7-10: A grid system organizes the page and
makes it more legible.
Figure 7-11: Which of these sketches establishes a
clear visual priority for the content?
Figure 7-12: This home page is an excellent example
of the “big, medium, small” strategy.
Figure 7-13: The Red Bull site conveys a lot of
information effectively by using three main sections
and rule lines to break up the space into visually
digestible chunks.
Figure 7-14: Be sure to place important stuff above
the fold line. Otherwise viewers may never know it’s
there.
Figure 7-15: This web page creates impact by leaving
a lot of dark space around the text and graphics.
Figure 7-16: Part of your graphic style guide should
include rules for button and link treatments in
different background color scenarios.
Figure 7-17: CSS is capable of a wide variety of
effects, including drop shadows.

8 Letter-Perfect Type Design
Figure 8-1: A monitor’s pixels are too big to render
10-point type effectively.



Figure 8-2: Different amounts of leading can lend
interesting design effects to your text and affect its
legibility.
Figure 8-3: Using a lot of leading makes a block of
text, such as a caption or a quote, stand out.
Figure 8-4: When used together, display fonts (used
for the heading) and standard fonts (used for body
text) create a nice look.
Figure 8-5: Veer.com is an excellent resource to find
both unique and common fonts that may be suited for
your project.
Figure 8-6: The font on the left, Garamond, is
designed for legibility in large blocks of text; the font
on the right, Homework, is best reserved for short
phrases and headings.
Figure 8-7: The font on the left differs dramatically
between the thick and thin areas.
Figure 8-8: The letters of serif fonts have ledges on
their tips. Sans-serif fonts do not.
Figure 8-9: Sans-serif fonts for body copy that pass
the 10-point test.
Figure 8-10: Serif fonts for body copy that pass the
10-point test.
Figure 8-11: This website features an excellent use of
type design.
Figure 8-12: TypeKit is an online font-embedding
service that allows you to utilize custom fonts in your
websites.
Figure 8-13: These are two examples of custom CSS
classes I’ve defined to govern how my headlines and
section headlines should look.



9 Understanding Web Color, Resolution, and File
Formats

Figure 9-1: To make a turquoise color, mix red, green,
and blue light at various levels.
Figure 9-2: You can create more than 16 million
colors by mixing all possible levels of red, green, and
blue.
Figure 9-3: Fireworks allows you to compare different
palette and file format settings side by side.
Figure 9-4: The images in this example are both 24-
bit. One looks grainy, however, because it’s displayed
on an 8-bit monitor.
Figure 9-5: Using the Photoshop Tools panel, you can
sample colors or enter a PMS or RGB color to find its
hexadecimal value.
Figure 9-6: At 300 dpi, this image’s dots are zoomed
up to fit the 72-dpi monitor resolution when viewed
onscreen. When printed, the image comes out pretty
small.
Figure 9-7: Zooming in on a bitmap reveals hundreds
of colored pixels all working together to create an
image.
Figure 9-8: Vector images are a leaner brand of
graphics defined by a series of points connected by
curves.
Figure 9-9: It’s easy to change the colors, or change
the shape of this vector-drawn image by moving its
points without any loss of quality.
Figure 9-10: If you stretch and squish a bitmap
image, it begins to lose image quality and can look
blurry.



Figure 9-11: The GIF format supports single-color
transparency. In this example, the green background
disappears when viewed on the Web.
Figure 9-12: Aliased graphics have no blending on
their edges — making the curved areas look like
stairsteps.
Figure 9-13: Anti-aliasing places a tiny semi-
transparent rim around curves to blend them softly
into the background color.
Figure 9-14: What happens when single-color GIF
transparencies and anti-aliasing don’t play nicely
together.
Figure 9-15: JPEG compression can introduce
artifacts (visual noise) into images, especially on flat-
colored areas.
Figure 9-16: The PNG format allows you to include 8-
bit alpha-mask transparency.
Figure 9-17: Flash’s ActionScript programming
language is so powerful that you can create entire
self-contained interactive experiences in Flash, as in
this website.

10 Building Your Web Comps
Figure 10-1: A web-page comp utilizes a number of
Photoshop layers.
Figure 10-2: This web experience is built entirely in
Flash.
Figure 10-3: Mood boards are a collage of colors,
fonts, and imagery designed to convey a tone that can
inform your web design.
Figure 10-4: A great online stock media resource is
istockphoto.com.



Figure 10-5: At Veer.com, you can enter custom text,
adjust its size and color, and then right-click to save it
as a transparent PNG file to place in your web comp.
Figure 10-6: Drag out a vertical guide by clicking and
dragging from the left ruler.
Figure 10-7: Use layer sets to organize key parts of
your web comp.
Figure 10-8: A thin, decorative background tile
repeats across the Hong Kong Disneyland website,
ending in a color that exactly (seamlessly) matches
the underlying page color.

11 Getting Inspired: Web-Design Ideas
Figure 11-1: Here are two very different design
directions created by two different designers using
the same wireframe as a reference.
Figure 11-2: Specialized’s product catalog has a
refined brand look that can inform the design of their
new website.
Figure 11-3: The Specialized Venge Flash-based
microsite employs a dramatic cinematic approach.
Figure 11-4: This mobile-friendly version of the Venge
site is only slightly different in presentation.
Figure 11-5: The Frye Company has a cinematic
website and elegant main navigation system that uses
standard HTML and CSS coding.
Figure 11-6: Six buttons on the Tesla Model S
Feature’s section animate users up and down the
page. The single page essentially has six vertically
stacked content panels to explore.
Figure 11-7: The Mea Cuppa website exists on one
large web page that scrolls vertically.



Figure 11-8: This web page is divided into two
content regions that can quickly and efficiently
provide access to and more information about
hundreds of products.
Figure 11-9: The Hollister website design reflects a
branded retail shopping experience.
Figure 11-10: The Sheffa Foods website is an elegant
blend of simple interface components combined with
dramatic photography and excellent typography.
Figure 11-11: Stripping out the content shows a
simple Sheffa Foods web-design template, which lets
the content stand out and create impact from page to
page.
Figure 11-12: The mobile-friendly version of CNN is a
highly simplified version of the normal site.
Figure 11-13: The regular CNN website is much
richer in content and navigation features than its
mobile counterpart.
Figure 11-14: The Crew Clothing e-commerce mobile
site is a simplified single column with a lot of bang
for the buck. At right: what users see as they scroll
down the home page.

12 Presenting Your Design Masterpiece
Figure 12-1: This design option created for Cisco by
LEVEL Studios fits nicely within a 1,000-x-800-pixel
browser size.
Figure 12-2: This project site developed by Solhaug
Grafik offers his clients access to all current and past
design directions, wireframes, and versions of the
sitemap.



Figure 12-3: Print your web-design mock-ups
centered on a larger piece of paper with all designs in
the same orientation, either landscape or vertical.
Figure 12-4: The one board that has a different size
and a vertical print stands out unfairly from the rest.

13 Building the Presentation Layer
Figure 13-1: A peek at the HTML and CSS code
behind a website.
Figure 13-2: At the top of the HTML source you see
URL links to CSS code files.
Figure 13-3: By copying and pasting the CSS URL
path in a browser window, you can view a page’s CSS
source file.
Figure 13-4: Opening and closing tag sets are nested
inside each other, mirroring each other’s relative
location in the page structure.
Figure 13-5: Dreamweaver’s split-screen view allows
you to see your page’s design and its source code at
the same time.
Figure 13-6: The hero image on Apple’s iPhone
landing page has animated transitions between panel
displays, thanks to the new HTML5 <canvas>
element.
Figure 13-7: Here mousing over an image makes a
jQuery script display a zoomed portion of the screen
in a new window that dynamically appears.
Figure 13-8: This beautiful website for Front Row
utilizes CSS and HTML5 to optimize its use of
graphics.
Figure 13-9: This split-screen view in Dreamweaver
shows the HTML code in the top panel and the



resulting formatting in the bottom panel.
Figure 13-10: Here the first <h1> tag has normal
CSS styling and the second <h1> tag has the .big
class appended to it.
Figure 13-11: Some clever CSS coding is all it takes
to achieve a dynamically configurable reflection.
Figure 13-12: Using purely CSS, you can achieve
various bitmap-like shadow effects on both text and
box elements.
Figure 13-13: This very cool single-page scrolling
website uses CSS animation effects to create
interesting transitions as you scroll.

14 Platform Selection, Content Management, Analytics,
and SEO

Figure 14-1: This web-based CMS neatly organizes all
the site content, making it easy for non-technical
administrators to keep the site fresh.
Figure 14-2: Drupal.org offers a robust feature set,
making it a popular content management choice for
many website developers.
Figure 14-3: This sample PDF report dashboard for
Google Analytics shows an overview of the things you
can track, such as where your site traffic is coming
from.
Figure 14-4: Google tells you what your top (most-
visited) pages are and who’s visiting them.
Figure 14-5: A map view shows you what countries
and cities your visitors are coming from.
Figure 14-6: See what links on your page people are
clicking on in Google’s In-Page Analytics view.



Figure 14-7: This detailed visual flow chart shows
how the popular Google search engine works.
Figure 14-8: Google publishes a Tips blog at
googlewebmaster central.blogspot.com.
Figure 14-9: The page’s title and meta description
appear in a Google search result.
Figure 14-10: Notice that the text within the Google
search result is not necessarily contained within the
actual website.
Figure 14-11: You can spot a database-managed
website by a long URL of numbers and symbols.
Figure 14-12: The Google search results page
showing both paid and unpaid listings based on the
keywords entered.
Figure 14-13: Google AdWord campaigns will show
up not only in Google search results but also in
people’s Gmail inbox.
Figure 14-14: Google Webmaster Tools provides
insightful data and allows you to manage aspects of
your site such as Sitemaps.
Figure 14-15: Google Analytics can import data from
Webmaster Tools to inform you of which keywords
and phrases people use to find your site.

15 Websites on Steroids
Figure 15-1: The first step of connecting to a website
with Facebook is agreeing to release certain
information to the site.
Figure 15-2: This website module displays the recent
Facebook feeds of the user’s friends.
Figure 15-3: It’s easy to add the Facebook Like
button to your web page by using simple HTML code.



Figure 15-4: Many sites allow users to sign in using
their social media credentials so that they can
participate in live discussions.
Figure 15-5: NationalGeographic.com integrates
Twitter feeds and recent Facebook fan additions right
on their home page.
Figure 15-6: Disqus is a popular tool used to power
discussion forums on many websites. Users can sign
in with an existing account to join in on the
conversation.
Figure 15-7: Programmable Web is a site that lists
thousands of APIs that you can search by name or
category.
Figure 15-8: WebAsist’s eCart, part of their Super
Suite product offering, steps you through the process
of building an online store.
Figure 15-9: E-commerce websites such as Bath and
Body Works often have a Quick View cart located in
the top header portion of the website.
Figure 15-10: A Quick View cart, such as this one at
upper-right on the Lush site, gets its name from the
small preview window that opens when a user clicks
it.
Figure 15-11: The Lush Quick View cart design
displays the total cost when the user rolls the mouse
pointer over it.
Figure 15-12: The American Eagle Outfitters
shopping cart page offers a graphic view of your
items and a means for entering your promotional
code.
Figure 15-13: Good e-commerce sites allow users to
check out either by signing in or by continuing as a



guest.
Figure 15-14: MonsterEnergy.com will automatically
reflect the local country and language based on the
user’s location in the world.
Figure 15-15: The Andersson-Wise website is an
elegant example of responsive design. The site
displays in two columns within large browser
windows.
Figure 15-16: The same Andersson-Wise website
reconfigures itself in real time to a single-column
view when the browser window gets smaller.
Figure 15-17: When viewed on an iPhone, the
Andersson-Wise website displays in a single-column
layout.

16 Ten Tips for Managing Your Web-Design Business
Figure 16-1: This PDF “capabilities” presentation
provides a case study on each page.

17 Ten Information and Interaction Design Tips
Figure 17-1: Each of the three functional areas
contains five to seven links.
Figure 17-2: This navigation system shows a
miniature view of the entire site.
Figure 17-3: Here the tiny Home button (upper-left
corner) is treated as a function like “Login” and kept
separate from the main site-navigation links.
Figure 17-4: This interface looks like a digital device
and leaves little room in the interior window.
Figure 17-5: The first colors have similar luminance
values; the fifth color is the odd man out.

18 Ten Things That Can Go Wrong



Figure 18-1: The Air China website offers users a
small country flag as a visual clue of where to change
the site’s region and language.
Figure 18-2: Notice how language options are tied to
specific country and region options.
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To access the cheat sheet specifically for this book, go to
www.dummies.com/cheatsheet/webdesign.

Find out "HOW" at Dummies.com
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Dedication
For my husband, Matt, who is my chief evangelist, and for
our daughter, Jasmine, who is turning out to be quite the
talented writer and artist herself.

For my parents who always encouraged me to reach for the
stars.


