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INTRODUCTION

WHO SHOULD USE THIS BOOK?

This book is for people in business who want to maximise their presence and create a
powerful impact on the people they meet and work with. It provides a wealth of tips and
techniques, using questionnaires and exercises to help you assess your impact, and
enhance your communication style and strategy. 

The book shows you how to appear confident and use a
dynamic style of communication, but also how to feel
positive and self-assured in any situation. It takes a
holistic approach, helping you to project an image
that reflects your values and strengths. 

The authors bring together experience from the
worlds of business and theatre to provide a
broad perspective on the benefits of taking
control of personal impact.
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INTRODUCTION

IS THIS BOOK FOR YOU?

●      Do you want to make the most
of yourself?

●      Do you think you could make
greater impact?

●      Do you need to prepare yourself
for a meeting or interview?

●      Do you want to create an
image which reflects your
abilities?

●      Do you want to enhance your
leadership capability?

If so read on.

‘You never know when you are making a memory.’
Rickie Lee-Jones 
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INTRODUCTION

IMPACT AND PRESENCE – 
WHY SO IMPORTANT?

‘It takes 30 seconds to make an impact.’
Albert Mehrabian, Silent Messages, Wadsworth, 1971, 1985

Your image and how you use it is central to others’ perception of your abilities, skills and
potential. It is amazing how quickly you make an impression on others.

You need to pay attention to your image because:

●       To develop your career you will need to sell yourself to others
●       In a service economy people buy you
●       While adapting to the environment you work in you need to stay true to yourself, 

and know how to do this
●       There is a clear relationship between impact and self-concept; each feeds off the other
●       Confidence is contagious, but so is lack of confidence
●       You have the ability to create the atmosphere you work in through generating a 

positive impact

Projecting the right image can mean the difference between success and failure.
8
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INTRODUCTION

WHAT IS IMPACT AND PRESENCE?

We are so much more than what we do.

Career progression is not just about doing a 
good job, but about:

●       Getting exposure with key people
●       Visibility
●       Personal credibility
●       Networking
●       Sending out the right messages
●       Being positive
●       Creating the right image

Your personal presence is the 
experience people have of you and 
the memory of you they will take away.
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