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“Curmudgeons speak up because they have to, because it’s become critically 
important for them to tell the truth as they see it. Telling the truth is as 
natural to them once more as it was when they were children. The fact that no 
one cares to listen is inconsequential. Curmudgeons speak up, raise their 
voices, stand for something too right to be silent about anymore, whatever the 
cost, despite a world that deals with what it doesn't want to hear by crucify-
ing the messenger. Increasingly these days, they're being called by another 
name: whistleblower.”  --  Lionel Fisher 
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