




Diversity in U.S. Mass Media



The third edition of Diversity in U.S. Mass Media presents a review of the evolution and the many issues surrounding 
portrayals of social groups in the mass media of the United States. Research has clearly shown that mass media depic-
tions play a crucial role in shaping our views about individuals and social groups, sometimes for the good such as 
broadening individual understandings of our complex world. However, too often media present harmful stereotypes 
and one-dimensional representations of certain social groups. Filled with instructive insights into the ways social 
groups are represented through the mass media, Diversity in U.S. Mass Media offers a better understanding of groups 
and individuals different from us.

The revised third edition is filled with recent, illustrative examples from the media. Comprehensive in scope, it 
addresses a wide range of issues that include representations of race/ethnicity, gender, sexual orientation, disability, 
class, and religion in films, television, and the press. Additionally, this edition delves into contemporary issues such as 
gaming, media influencers, and #MeToo. The authors encourage readers to question what is being presented, explore 
the extent to which they agree with the book’s perspectives, and generate their own examples of representations based 
on the media they utilize.

Diversity in U.S. Mass Media is an important resource that:

●● offers an understanding of how various social groups are being represented in the mass media,
●● explores how diverse communities inform and intersect with one another,
●● draws on past and updated studies on the topic and presents original research and observations,
●● includes new chapters on how social activism groups have used media outlets to support marginalized groups in the 

United States and how AI and social media influence the public’s perception of social groups,
●● introduces concepts related to inclusive workplaces such as intimacy, choreography, and techniques to create a 

compassionate collaborative film set, and
●● is accompanied by a companion website for instructors that include many useful pedagogical tools, such as a test 

bank, viewing list, exercises, and sample syllabi.

Revised and updated, the third edition of Diversity in U.S. Mass Media offers a broad perspective on the myriad issues 
that influence how the media portray social groups. Throughout the text, the authors show consistencies as well as 
differences in media representations of minority groups in the United States.

The companion website with additional resources is available at www.wiley.com/go/luther3e

Catherine A. Luther (Ph.D., University of Minnesota) is the Minnie Doty Goddard Distinguished Professor in the 
School of Journalism and Media and Director of the Information Integrity Institute at the University of Tennessee. 
She teaches in the areas of global communication and media enterprise. Her research focuses on media influences on 
opinion formation and issues involving the intersections of media and sociocultural identities. Her work has appeared 
in such publications as Journal of Communication, International Communication Research, and Journal of Broadcasting 
& Electronic Media. She began her professional career working for Japanese television news as a reporter before mov-
ing on to ABC News to produce stories primarily involving countries and cultures in East Asia.

Naeemah Clark (Ph.D., University of Florida) is a cinema and television arts professor and an associate provost at Elon 
University. She has edited the book African Americans in the History of Mass Communication and published work 
in Journalism History and International Journal of Organizational Diversity. The power of public scholarship 
inspires her to speak out about opinion pieces found in various outlets, including The Atlanta Journal Constitution, 
and The Huffington Post, and in two TEDx Talks about media representations. She studies and teaches about 
economic, programming, and diversity issues related to higher education and the entertainment industries.

Carolyn Ringer Lepre (Ph.D., University of Florida) is a professor and the president of Salisbury University. Her 
research and teaching focus on journalism, and the representation of gender and race in the mass media. She has 
published articles in journals such as Journal of Magazine & New Media Research and Journalism & Mass 
Communication Educator.

http://www.wiley.com/go/luther3e


Diversity in U.S. Mass Media

Third Edition

Catherine A. Luther
Naeemah Clark
Carolyn Ringer Lepre



This edition first published 2024
© 2024 John Wiley & Sons, Inc.

Edition History: Wiley Blackwell (1e, 2012; 2e 2018)

All rights reserved. No part of this publication may be reproduced, stored in a retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, recording or otherwise, except as permitted by law. Advice on how 
to obtain permission to reuse material from this title is available at http://www.wiley.com/go/permissions.

The right of Catherine A. Luther, Naeemah Clark, Carolyn Ringer Lepre to be identified as the authors of this work has been 
asserted in accordance with law.

Registered Office(s)
John Wiley & Sons, Inc., 111 River Street, Hoboken, NJ 07030, USA

Editorial Office
350 Main Street, Malden, MA 02148-5020, USA

For details of our global editorial offices, customer services, and more information about Wiley products visit us at  
www.wiley.com.

Wiley also publishes its books in a variety of electronic formats and by print-on-demand. Some content that appears in 
standard print versions of this book may not be available in other formats.

Limit of Liability/Disclaimer of Warranty
While the publisher and authors have used their best efforts in preparing this work, they make no representations or 
warranties with respect to the accuracy or completeness of the contents of this work and specifically disclaim all warranties, 
including without limitation any implied warranties of merchantability or fitness for a particular purpose. No warranty may 
be created or extended by sales representatives, written sales materials or promotional statements for this work. The fact 
that an organization, website, or product is referred to in this work as a citation and/or potential source of further 
information does not mean that the publisher and authors endorse the information or services the organization, website, or 
product may provide or recommendations it may make. This work is sold with the understanding that the publisher is not 
engaged in rendering professional services. The advice and strategies contained herein may not be suitable for your 
situation. You should consult with a specialist where appropriate. Further, readers should be aware that websites listed in this 
work may have changed or disappeared between when this work was written and when it is read. Neither the publisher nor 
authors shall be liable for any loss of profit or any other commercial damages, including but not limited to special, 
incidental, consequential, or other damages.

Library of Congress Cataloging-in-Publication Data

Names: Luther, Catherine A., 1962– author. | Clark, Naeemah, author. | Lepre, Carolyn Ringer, author.
Title: Diversity in U.S. Mass Media / Catherine A. Luther, Naeemah Clark, Carolyn Ringer Lepre
Other titles: Diversity in United States mass media | Diversity in US mass media
Description: Third edition. | Hoboken, NJ: Wiley, 2024. | Includes bibliographical references and index.
ISBN 9781119844617 (pdf) | ISBN 9781119844624 (epub)
Subjects: LCSH: Minorities in mass media—United States. | Cultural pluralism

in mass media—United States. | Mass media and minorities—United States.

Paperback ISBN: 9781119844600

Cover Design: Wiley
Cover Image: © Artur Debat/Getty Images

Set in 10/12pt WarnockPro by Straive, Pondicherry, India

http://www.wiley.com/go/permissions
http://www.wiley.com


    v

Contents

List of Figures  xi
List of Tables  xv
List of Boxes  xvii
Preface  xix
About the Companion Website  xxi

  1	 Introduction  1
Social Identity  2
Racial/Ethnic Identity  3
Gender Identity  5
Sexual Identity  6
Age Identity  7
Disability Identity  7
Class Identity  8
Organization of the Book  8
Reflection Questions and Thoughts to Consider  10
References  10

  2	 Theoretical Foundations of Research in Mass Media Representations  13
Mass Media Representations: Social Psychological Perspectives  13

Framing  14
Social Comparison Theory  17
Socialization  19
Cultivation Theory  20

Media Representations: Critical Perspectives  22
Hegemony  23
The Concept of Representation  24

Feminist Theory  26
Three Waves of Feminism  27

Queer Theory  28
Concluding Remarks  29
Reflection Questions and Thoughts to Consider  29
References  30



vi    Contents

Part I  35

  3	 Representations of American Indians  37
Historical Background to American Indian Representations  38
American Indians in Film  39
American Indians in Entertainment Television  46
Representations of American Indians in the News  52
American Indians and New Media  56
Concluding Remarks  57
Reflection Questions and Thoughts to Consider  58
References  59

  4	 Representations of African Americans  63
Historical Background to African American Representations  64
African Americans in Film  65

Who is Telling the Story?  70
Historical Contextualization of Films  72

African Americans in Entertainment Television  73
African American Music  78
Representations of African Americans in the News  79

African Americans in Newsrooms  83
African Americans and Advertisements  84
African Americans in the Media Business  85
Concluding Remarks  87
Reflection Questions and Thoughts to Consider  87
References  87

  5	 Representations of Latino/Hispanic Americans  93
Historical Background to Latino/Hispanic Representations  94
Latinos/Hispanics in Film  95
Latinos/Hispanics in Entertainment Television  99
Latinos/Hispanics and the Music Industry  106
Representations of Latinos/Hispanics in the News  108
Spanish-Language Newspapers in the United States  108
Spanish-Language Magazines in the United States  109
Latinos/Hispanics and Advertisements  110
Patterns of Assimilation and Colorism  110
Concluding Remarks  112
Reflection Questions and Thoughts to Consider  113
References  113

  6	 Representations of Arabs/Arab Americans  117
Historical Background to Arab/Arab American Representations  117
Arabs/Arab Americans in Film  119
Arabs/Arab Americans in Entertainment Television  125



Contents    vii

Representations of Arabs/Arab Americans in the News  129
Concluding Remarks  134
Reflection Questions and Thoughts to Consider  135
References  135

  7	 Representations of Asians/Asian Americans  139
Historical Background to Asian/Asian American Representations  140
Asians/Asian Americans in Film  141
Asians/Asian Americans in Entertainment Television  150
Representations of Asians/Asian Americans in the News  157
Asian/Asian American Activism and New Media  161
Concluding Remarks  164
Reflection Questions and Thoughts to Consider  164
References  165

  8	 Representations of Mixed-Race Individuals and Relationships  169
Historical Background to Representations of Race Mixing  170
Race Mixing in Film  172
Race Mixing in Entertainment Television  179
Representations of Mixed-Race Individuals and Relationships in the News  188
Mixed-Race Individuals/Couples, Social Media, and Advertising  190
Concluding Remarks  192
Reflection Questions and Thoughts to Consider  193
References  194

  9	 Representations of Gender in Television, Film, and Music Videos  197
Historical Background to Gender Representations in Film and Television  198
Gender in Film  200
Gender in Entertainment Television  209
Gender in the Music Industry  220
Concluding Remarks  226
Reflection Questions and Thoughts to Consider  228
References  228

10	 Representations of Gender in Magazines, Newspapers, and Advertising  233
Historical Background to Women in Magazines  235
Gender in Magazines  236
Gender in Newspapers  240
Gender in Advertising  246
Gender Trends and the “Male Gaze”  249
Gender in New Media  252
Concluding Remarks  253
Reflection Questions and Thoughts to Consider  254
References  254



viii    Contents

11	 Representations of Lesbian, Gay, Bisexual, and Transgender People in the Media  259
Historical Background to LGBT Representations  260
LGBT in Film  262
LGBT in Entertainment Television  268
LGBT Representations in the Music Industry  274
Representations of LGBT in the News  276
LGBT and Magazines  277
LGBT Representations in Paid and Shared Media  280
Concluding Remarks  281
Reflection Questions and Thoughts to Consider  282
References  283

12	 Representations of Age  287
Historical Background to Ageist Stereotypes and the Myths of Aging  288
Senior Citizens and Teenagers in the United States  289
Age in Film  290

Representations of Older and Elderly People  290
Representations of Teenagers  294

Age in Entertainment Television  299
Representations of Older and Elderly People  299
Representations of Teenagers  302

Age in the News  305
Representations of Older and Elderly People  305
Representations of Teenagers  306

Age and New Media  308
Concluding Remarks  309
Reflection Questions and Thoughts to Consider  310
References  310

13	 Representations of People with Disabilities  315
Historical Background to Representations of People with Disabilities  315
People with Disabilities in Film  318
People with Disabilities in Entertainment Television  322
People with Disabilities in the News  327
People with Disabilities in Advertising  331
Concluding Remarks  333
Reflection Questions and Thoughts to Consider  334
References  334

14	 Representations of Class  339
Historical Background to Class Representations  339
Class in Film  342
Class in Entertainment Television  348
Representations of Class in the News  354
Concluding Remarks  357



Contents    ix

Reflection Questions and Thoughts to Consider  358
References  358

Part II  361

15	 Representations of Religion and Faith in the Media  363
Historical Background to Faith and Religion Representations  364
Religion and Faith in Film  366

Martyrdom in Film  367
Films about Those Struggling with Faith  369
Films as Windows into Faith Traditions  370

Representations of Religion and Faith on Television  370
Televangelism  375

Representations of Faith and Religion in News  377
Denominational Magazines  379
Concluding Remarks  379
Reflection Questions and Thoughts to Consider  380
References  380

16	 Media Industries Addressing Diversity  385
Industry Diversity Statements  385
Interviews with Media Professionals  389
Gavriel Shankerman  389
Rebecca Traister  391
Kent Takano  392
Laura Watson  394
Richard Prince  394
Peter Walpole  396
Reflection Questions and Thoughts to Consider  396
References  397

17	 AI, Algorithms, and Social Media: Impact on Social Group Representations  399
Historical Background to Web Development and Digital Media Content  399
Diverse Voices and Representations via the Web  401
Algorithms and Hindrances to Diversity  401
Social Media and Representation  404
Concluding Remarks  407
Reflection Questions and Thoughts to Consider  407
References  407

18	 Media and Social Movements  411
Historic Representations of Social Movements in the Media  413
#MeToo  415
#MeToo – Too Far?  421
Black Lives Matter  424



x    Contents

Shut Up and Dribble?  429
Black Women’s Lives Matter  430
Rampage or Revolution  432
Concluding Remarks  432
Reflection Questions and Thoughts to Consider  433
References  433

19	 Conclusion  439
Common Threads in Mass Media Representations  439
Psychological Impact of Mass Media Representations  441
Diverse Media Outlets as Counteracting Agents  441
Reflection Questions and Thoughts to Consider  446
References  446

	 Digging Deeper  449
One Representation Replaces Another  449

Suggestions for Further Exploration  449
Sexuality and Power  450

Suggestions for Further Exploration  450
Rules and Regulations Influence Representations  450

Suggestions for Further Exploration  451
The Symbolic Annihilation of a Social Group  451

Suggestions for Further Exploration  451
Minorities as the “Other”  452

Suggestions for Further Exploration  452
The News Media Relies on White Males to Tell the Story  452

Suggestions for Further Exploration  452
Technology Offers New Opportunities  453

Suggestions for Further Exploration  453
Understanding Your Role in an Ever-moving Continuum  453

Social Identity Map  454
Final Remarks  455

Suggestions for Further Exploration  455
References  455

Glossary of Key Terms/Concepts  457
Index  465



    xi

List of Figures

2.1	 Magazine advertisement for the Matico Aristoflex vinyl plastic tile flooring, April 1956. Patti 
McConville/Alamy Stock Photo.  15

2.2	 Are these the ideal male figures that women and men should admire? (a) Toned man at 
beach. kiuikson/Adobe Stock Photos. (b) Male sprinter in blocks, awaiting starting gun. John 
Giustina/Brand X Pictures/Getty Images.  25

3.1	 Screenshot of The Battle of Elderbrush Gulch (1913).  40
3.2	 Sacheen Littlefeather speaks on behalf of Marlon Brando at the 1973 Academy Awards 

ceremony. Screenshot.  42
3.3	 Kelsey Asbille as Monica Dutton and Luke Grimes as Kacey Dutton in Yellowstone  

(2018–2023). Screenshot.  50
4.1	 Mickey Rooney and Judy Garland wearing black face paint for a scene in the musical Babes 

in Arms, directed by Busby Berkeley for MGM (1939). Hulton Archive/Moviepix/Getty 
Images.  67

4.2	 Sylvester Stallone as Rocky and Michael B. Jordan as Adonis in the 2018 film Creed II. 
Screenshot.  71

4.3	 Valeria Mazza and Tyra Banks on the Sports Illustrated swimsuit cover.  83
5.1	 Ricky loves Lucy in the hit sitcom I Love Lucy, which ran from 1951 to 1957. CBS Photo 

Archive/Hulton Archive/Getty Images.  100
5.2	 These Latinas in Devious Maids (2013–2016) are beautiful, strong, in control … and maids. 

Do they break or reinforce stereotypes?  101
5.3	 NBC News Now ancho/reporter Morgan Radford (2016) in Havana, Cuba in 2021 to cover 

how the country has evolved since the 2016 death of Fidel Castro. Screenshot.  104
6.1	 1920s heart-throb Rudolph Valentino as The Sheik (1921). Screenshot.  119
6.2	 Actress Yasmine Al Massri in Quantico (2015–2018). Screenshot.  129
6.3	 Veiled Bedouin woman in National Geographic magazine (1995).  130
7.1	 A scene from D.W. Griffith’s Broken Blossoms (1919). Screenshot.  141
7.2	 Teen friends Devi, Eleanor, and Fabiola in Never Have I Ever (2020–2023).  155
7.3	 Does this image of a man of Asian descent working at his office convey a stereotype?  160
8.1	 Actresses Jeanne Crain and Ethel Waters appearing in Pinky (1949). Screenshot.  173
8.2	 Pheobe Dynevor as Daphne Bridgerton and Rege-Jean Page as Simon Basset in Bridgerton 

(2020–). Screenshot.  184
8.3	 Annalise Keating (played by Viola Davis) and Sam Keating (played by Tom Verica) in How to 

Get Away with Murder (2014–2020). Screenshot.  186
9.1	 Mia before her makeover in The Princess Diaries (2001). Screenshot.  206



xii    List of Figures

9.2	 Mia after her makeover in The Princess Diaries (2001). Note that she got the guy. 
Screenshot.  206

9.3	 Raymond talks to his daughter on the CBS hit Everybody Loves Raymond (1996–2005). 
Screenshot.  215

9.4	 Carrie Underwood getting revenge in her “Before He Cheats” video. Screenshot.  225
10.1	 Kelly Clarkson’s computer-altered Self cover next to her real self. Reproduced courtesy of 

Jezebel.com.  234
10.2	 Working mom with crying baby. Monkey Business/Adobe Stock Photos.  240
11.1	 Tony Curtis and Jack Lemmon dressed as women in Some Like it Hot (1959). Screenshot. 

BuzzFeed.  266
11.2	 Eric Stonestreet and Jesse Tyler Ferguson as Cam and Mitch from ABC’s Modern Family 

(2009–2020).  271
11.3	 Niecy Nash and wife Jessica Betts on the cover of Essence. Araya Doheny/Getty Images 

Entertainment/Getty Images.  278
11.4	 Kohl’s 2015 #AllTogetherNow ad featuring a biracial gay couple smiling and being toasted by 

family. Screenshot.  281
12.1	 Twilight’s Bella dealing with teen angst and vampires. Screenshot from Twilight (2008).  296
12.2	 Harry Potter’s teens in a harrowing scene. Screenshot from Harry Potter and the Deathly 

Hallows: Part 2 (2011).  296
12.3	 In the Hunger Games movies, teens Katniss and Peeta fight to save society. Screenshot from 

The Hunger Games: Mockingjay: Part 2 (2015).  296
12.4	 Lily Tomlin as Frankie and Jane Fonda as Grace in Netflix’s Grace and Frankie (2015−2022). 

Ali Goldstein/Netflix/Kobal/Shutterstock.com.  301
13.1	 Growing Bond Between Zac and Tyler in The Peanut Butter Falcon (2019). Screenshot. 

Atlaspix/Alamy Stock Photo.  320
13.2	 Mabel attempting to solve a murder with the help of Theo in Only Murders in the Building 

(2021–). Screenshot. PictureLux/Alamy Stock Photo.  327
13.3	 Nike featured Kyle Maynard, the first quadruple amputee to climb Mount Kilimanjaro, in a 

commercial aired during the 2016 Olympics.  332
14.1	 Teens trying to break out of Saturday detention in The Breakfast Club (1985). 

Screenshot.  345
14.2	 Dorothea Lange’s iconic photo “Migrant Mother,” taken of Florence Owens Thompson and 

her children in 1936. Thompson, 32, was looking for work picking peas when the photo was 
taken. Dorothea Lange/Wikimedia Commons/Public domain.  354

15.1	 Anne Frank as a young teen and Millie Perkins who played her in the The Diary of Anne 
Frank (1959). (a) Pictorial Press Ltd / Alamy Stock Photo. (b) Moviestore Collection Ltd/
Alamy Stock Photo.  368

15.2	 Young adults participating in a Rumspringa-type experience on TLC’s reality program 
Breaking Amish (2012–2014).  372

16.1	 Gavriel Shankerman. Reproduced with permission from Gavriel Shankerman.  390
16.2	 Rebecca Traister. Reproduced with permission from Rebecca Traister.  391
16.3	 Kent Takano. Reproduced with permission from Kent Takano.  392
16.4	 Laura Watson. Reproduced with permission from Laura Watson.  394
16.5	 Richard Prince. Reproduced with permission from Richard Prince.  395
16.6	 Peter Walpole. Reproduced with permission from Peter Walpole.  396



List of Figures    xiii

17.1	 AI-generated image of President Barack Obama as a white man created by Face Depixelizer 
from a low-resolution image of the president (Truong 2020).  400

17.2	 Type of image found in fitspiration social media posts. Jacob Lund/Adobe Stock 
Photos.  405

18.1	 This photo is from a protest during the racial awakening. How can the media help people 
learn about civil rights protests? https://www.shutterstock.com/image-photo/atlanta-ga-us-
june-7-2020-2122041365.The.Creative.Raven/Shutterstock.  412

18.2	 Michaela Coel as Arabella from HBO’s I May Destroy You (2020). TCD/Alamy Stock 
Photo.  419

18.3	 Billboard with photo of Breonna Taylor. Twenty-six of these billboards, sponsored by O, The 
Oprah Magazine, appeared across Louisville, KY. https://newsroom.ap.org/editorial-photos-
videos/detail?itemid=54d3773278284438934cf16e42c039eb&mediatype=photo. AP Images/
Dylan T. Lovan.  419

19.1	 K-pop boy band BTS defying conventional stereotypes of the Asian male. WENN Rights 
Ltd/Alamy Stock Photo. https://www.alamy.com/stock-photo/2B1R7NJ.html? 
sortBy=relevant  445

https://www.shutterstock.com/image-photo/atlanta-ga-us-june-7-2020-2122041365.The.Creative.Raven/Shutterstock
https://www.shutterstock.com/image-photo/atlanta-ga-us-june-7-2020-2122041365.The.Creative.Raven/Shutterstock
https://newsroom.ap.org/editorial-photos-videos/detail?itemid=54d3773278284438934cf16e42c039eb&mediatype=photo
https://newsroom.ap.org/editorial-photos-videos/detail?itemid=54d3773278284438934cf16e42c039eb&mediatype=photo
https://www.alamy.com/stock-photo/2B1R7NJ.html?sortBy=relevant
https://www.alamy.com/stock-photo/2B1R7NJ.html?sortBy=relevant




    xv

1.1	 Population size by race and ethnicity: 2010 and 2020 comparison as a percentage of total 
population.  4

9.1	 Comparison of percentages of women in behind-the-scenes roles in the 100 top-grossing 
films in 1980, 1990, 2010, and 2022.  205

9.2	 Most frequent occupations for characters on prime-time network television.  212
9.3	 Prime-time network television characters’ speaking time by gender.  212

12.1	 Population of people in the United States 65 years old and over (US Census Bureau 2012; 
Caplan & Rabe 2023).  289

List of Tables





    xvii

2.1	 Intermedia Agenda Setting and Intermedia Framing  17
2.2	 Cultural Indicators Project  21
2.3	 “Ideal” Images of Males  25
3.1	 Taking a Stand Against the Film Industry  42
3.2	 An Opposing Voice: Cherokee Phoenix  53
4.1	 Ruth E. Carter Builds a World with Wardrobe  69
4.2	 Problematic Political Depictions  81
5.1	 Dora the Explorer: Breaking Down Barriers  103
6.1	 The Society of Professional Journalists’ “War” on Terrorism Coverage Guidelines  133
6.2	 News Media Coverage of Building an Islamic Community Center Near Ground Zero  134
7.1	 Tropic Thunder – Humorous or Damaging?  144
7.2	 Director Jon M. Chu’s Inspiration for the 2018 Film – Crazy Rich Asians  148
7.3	 MANAA versus Paramount Executives on The Last Airbender  162
8.1	 You People (2023) and Mixed-Race Relationships  178
8.2	 Scene from How to Get Away with Murder: How would you decode it?  186
9.1	 Common Male Stereotypes  213
9.2	 Orange Is the New Black and White Privilege  219
9.3	 Have Women Come a Long Way?  221
9.4	 Masculinity and Video Games  227

10.1	 Should Men Care About Gender Stereotypes?  239
10.2	 Framing Working Women  241
11.1	 Formulaic Gay Storylines  269
11.2	 Caitlyn Jenner: Deserving of Arthur Ashe Courage Award?  279
12.1	 Teen Depictions in the Twilight, Harry Potter, and Hunger Games Films  295
12.2	 Self-presentations in My Super Sweet 16  303
13.1	 Million Dollar Baby and Disability  319
13.2	 Crip Camp (2020) and the Disability Rights Movement  322
13.3	 Language Usage Reinforcing Stereotypes in the News  328
14.1	 Class Crossing in the Movies of John Hughes  344
14.2	 Materialism and the Media  353
15.1	 Portrayals of Rumspringa  372
15.2	 Faith in Popular Music  376

List of Boxes



xviii    List of Boxes

16.1	 Inclusive Filmmaking Tip Sheet by Sowjanya Kudva, Elon University  388
17.1	 Usage of AI in Newsrooms  402
17.2	 Confronting Online Racism  406
18.1	 Intimacy Choreography: Empowering Actors Off and On Set  420
19.1	 Breaking Stereotypes: BTS and the Transformation of Asian Male Representation  444



    xix

Preface

Diversity in U.S. Mass Media was conceived by one of its authors during the first semester in which 
she was teaching a course on “Media and Diversity” at her university. She perceived a need for a book 
that attempted to comprehensively cover the various areas associated with representations of diver-
sity within the mass media. At that time, studying social identities was largely focused on race and 
gender, or the texts that existed were largely edited books that covered a wide array of areas but did 
not necessarily flow in and out of each other. The authors of this book endeavored to show consist-
encies as well as differences in media representations of social identity groups in the United States.

Now that Diversity in U.S. Mass Media is in its third edition, the book still compares representa-
tions, but it also strives to deepen the conversations around diversity, equity, and inclusion in the 
media industries that are occurring inside and outside of the classroom. These conversations are 
important because segments of the media consumers are demanding that the industries are more re-
sponsive to and reflective of their audiences. This discourse now includes artificial intelligence, social 
media, intersectionality, and social activism. This edition also offers guidance and examples that can 
help its readers create an inclusive working environment on and off campus. This addition is not only 
good for readers’ professional development but also timely, as it responds to a new expectation from 
the Accrediting Council on Education in Journalism and Mass Communication that asks more than 
115 accredited academic programs to prepare students to work in diverse teams.

The number of research studies addressing diversity within the mass media has grown over the 
years with the increasing awareness that inequities in portrayals and coverage of various groups 
remain an important issue. This book refers to many of the well-known studies on this topic and 
presents some original research and observations that have been provided by the book’s authors. 
Although the authors have made strenuous efforts to be uniform in the writing across the chapters 
in terms of themes and topics covered, some variations do exist, of course, because of the differing 
subject matter and the extent to which the phenomenon being discussed has been researched within 
scholarly circles and among practitioners. For example, in the African American and Latino/His-
panic American chapters, we present discussions of how these groups have been represented in mu-
sic and have used music as a channel of communication. The amount of research conducted on this 
topic with regard to these two groups is quite large, and not including it would have been negligent. 
However, similar research pertaining to American Indians, Arab Americans, and Asian Americans 
is not as prevalent, and so this topic was not discussed in these chapters. Another example in terms 
of the variation in presentation is with regard to gender. The fact that years of research pertaining to 
mass media and gender have produced large quantities of studies and insight in this area prompted 
the decision by the authors to provide two separate but related chapters on gender. In sum, decisions 
regarding which areas to cover in the chapters were driven by the importance of the topics as they 
related to the specified social groups and the amount of pertinent existing research.



xx    Preface

In this third edition, the book’s authors offer updated references and studies. Some of the updates 
reveal that the media landscape has changed quite a bit since the first edition was published in 2012, 
and the second edition was published in 2018. In some cases, media content better reflects the iden-
tities discussed in the book. In other cases, there has been little or no movement in the way these 
groups are represented. The third edition also diverges from its previous editions’ structures. Pre-
viously, the book’s chapters focused on social identities, beginning with foundational information 
and moving through various media forms. This edition additionally offers two chapters that look at 
concepts related to how artificial intelligence, gaming, social media, and social activism construct, 
challenge, and defend identities. These chapters were added because the authors recognized that the 
topics and conversations are of increasing importance and that students are often asking questions 
pertaining to these topics. The authors also recognized the burgeoning scholarship in these areas.

We hope that the readers of this book will approach it with a critical eye. While introducing the 
material, the authors also encourage readers to question what is being presented and explore the 
extent to which they agree with the perspectives that are described. The book includes many exam-
ples to help illustrate the concepts and perspectives discussed; however, readers should consider 
alternative examples from their own media use that support or contradict those included. We hope 
that the book will enlighten but also evoke further important questions that need to be considered at 
the personal and broader social level.

Several people need to be thanked for their individual input into the fruition of the book’s first, 
second, and now this third edition. For the first edition, our continued thanks go to editors Deirdre 
Ilkson and Elizabeth Swayze as well as editorial assistant Margot Morse and project manager 
Alec McAulay. For the second edition, many thanks go to project manager Hazel Bird, project editor 
Dhanashree Damodar Phadate, commissioning editor Haze Humbert, and assistant editor Mark 
Graney. Also, much gratitude goes to copyeditor Caroline Richards for her keen editorial eye, and 
Arlene Naranjo as well as Justin West for their Spanish-language translations.

For this third edition, we would like to acknowledge the late Kevin “West” Bowers, PhD, former 
associate professor of communication at Radford University, for his invaluable assistance in updating 
four of the chapters appearing in this book. Thanks also go to Sowjanya Kudva, Garett Hozza, and 
Eli Boldt for their research contributions and helpful suggestions. Finally, much gratitude goes to this 
third edition’s commissioning editor, Nicole Allen, and managing editor, Pascal Raj Francois.

The first author of this book, Catherine Luther, would also like to express her heartfelt thanks to her 
husband, Yosh, and her two boys, Gennick and Jovan, for always providing her with support and mo-
ments of humor. She would also like to dedicate her effort in this book to her mom, Sadayo. With each 
passing year, she has come to better understand the huge amount of courage it took for her mom to come 
to the United States as a young bride of an American serviceman with little knowledge of English but 
a strong determination to learn the language and everything there was to know about her new home.

Naeemah Clark, the book’s second author, would like to thank her family – Kacie, Kam, Betty, and 
Ken – for their unending suggestions of song lyrics, movie clips, and magazine titles. She is grateful 
for the opportunity to discuss these important topics at a time when understanding one another’s 
humanity is needed more than ever.

The book’s third author, Carolyn Ringer Lepre, would like to express her eternal gratitude to her 
husband, Todd, her father, Jim, and her mother, Jackie, who passed away during the writing of the 
second edition. She would especially like to thank her twin daughters, Sarah and Ainsley, who were 
only nine years old when the first edition was published and are now college students navigating 
their own ways through our complex, global world, for their endless supply of hugs, support, and 
encouragement, and for putting up with all the long evenings and weekends that she spends working 
instead of spending time with them.
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    1

In 2020 and 2021, protests across the United States ensued following the racist-fueled killings and 
harassments of individuals from the Black and Asian communities. On college campuses, students, 
faculty, and staff joined in those protests and called for their academic institutions to more rigorously 
address issues related to diversity, equity, and inclusion (DEI) and asked that underrepresented stu-
dent populations be better served. Universities and colleges suddenly found themselves scrambling 
to set up new programs and ways to enhance campus diversity.

When you were exposed to news or creative representations (e.g., through music or television 
episodes) about the above events and movements, what sort of thoughts came to your mind? What 
emotions did you find yourself feeling? How people interpret information and images that they 
encounter is shaped by their own backgrounds and personal identities as well as their perceptions 
of other individuals. Every day, individuals make judgments about others based on embedded ideas 
regarding race or ethnicity, gender, disabilities, sexual orientation, class, and age. These judgments, 
whether fair or unfair, accurate or inaccurate, are based on information gathered not only over years 
of experience and interactions with family, friends, and other social networks but also from the con-
stant bombardment of media images and messages that most humans encounter from an early age. 
The extent of diversity that is reflected in these images and messages is at the core of this book.

But what exactly is meant by the word “diversity”? According to the Merriam-Webster Dictionary 
(2021), diversity is defined as “the condition of having or being composed of differing elements.” 
Incorporating the social aspect of the term, the Cambridge Dictionary (2021) defines diversity as 
“the fact of many different types of things or people being included in something; a range of different 
things or people.” The concept of diversity in relation to social groups embraces the ideals of accept-
ance and respect and an understanding that groups are made up of unique individuals. When con-
sidering diversity within the context of mass media, it is important to consider the degree to which 
an array of representations of individuals or social groups are being presented and if a multiplicity of 
voices are being heard or reflected. This importance is underscored by research (e.g., Bandura 2002; 
Bissell and Zhou 2004; Grogan 2008; Leavitt et al. 2015) that has shown that the mass media play 
significant roles in contouring how individuals perceive and feel about themselves and others.

Exploring and discussing media representations of social groups can be quite complicated. Clear-
cut social groups actually do not exist. They run across each other, with each individual being a 
composite of various social groups. For example, you might be a Latina lesbian female college student 
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whose family background is upper middle class. Which part of your identity is most important in 
defining you is really your decision. Nevertheless, as a society, we tend to identify individuals with a 
main social group. So, although you might believe that your identity of being a female college student 
is most important to you, another person may consider that your main identity is that of a Latina.

Thus, one of the challenges in writing this book was to decide which social groups to focus on 
and how to avoid the tendency to oversimplify these social groups and disregard how they relate to 
each other. We address the following major social group categories: race or ethnicity, gender, sexual 
orientation, age, disability, and class. For race/ethnicity, the book covers American Indians, African 
Americans, Latino/Hispanic Americans, Arab Americans, and Asian Americans. The selection 
includes groups that had the earliest experiences of underrepresentation or distorted portrayals in the 
US mass media (i.e., American Indians and African Americans) and also includes those groups that 
are growing in population in the United States and that are increasingly being represented in the mass 
media (i.e., Asian Americans, Latino/Hispanic Americans, and Arab Americans). Within the United 
States, the number of individuals who identify themselves as being of mixed race has grown. Thus, an 
additional chapter is devoted to mass media representations of mixed-race individuals and couples.

The authors acknowledge that many other social groups could have potentially been discussed in 
this book, including such groups as Russian Americans, Italian Americans, lawyers, Uber drivers, or 
doctors. The list is endless. Think of this book as a starting point for you to go on and explore some 
of the other social groups in society. As you read through the text, consider issues of intersectionality. 
It is our combination of identities that makes us individuals. Social groups do not experience things 
as a monolithic entity, reacting as one mind. One race, gender, age, or class of people will not respond 
as one mind to a media representation of their group. As you read about the media examples in this 
book, consider them critically, and make connections for yourself, in addition to considering the 
connections the authors of this text have tried to make for you between social groups. Think about 
how one depiction might be viewed positively by some and negatively by others, and how there are 
varying levels along this continuum. It is important to contextualize issues, placing one social group 
within the framework of others, and to consider how diverse communities inform and intersect with 
one another.

To provide you with a basis for understanding why it is important to consider how social groups 
are being represented in the mass media, in the remaining sections of this introductory chapter, we 
will first introduce you to the concept of social identity and then present you with a preliminary pic-
ture of why the social group categories we explore in the book should be examined.

Social Identity

Social identity is a concept that came to the fore in the 1960s and early 1970s, primarily due to 
increased concerns regarding group conflict. With events such as the Vietnam War, civil and women’s 
rights movements, and the Arab–Israeli conflicts, researchers began to make efforts to understand 
the roots of the conflicts and how identities might come into play in these group conflicts. Social 
psychologist Henri Tajfel was one of the more prominent scholars to delve into this question. He was 
interested in understanding the sources of group conflict and the role of social identity. In his influ-
ential work on social identity, Tajfel defines social identity as a self-concept that is based on group 
membership and the emotional attachments associated with that membership (Tajfel 1974). When 
an individual identifies himself/herself as a group member, his/her beliefs, interests, and actions tend 
to become aligned with those of the group.



1  Introduction    3

Social identity develops as a social process whereby people categorize not only themselves but 
also the people around them (Abrams and Hogg 2004). Humans have a natural drive to categorize or 
partition the world into units in order to cut down and simplify the amount of information they need 
to deal with and process. They create schemas or interrelated conceptual units of information that 
help them encode, remember, and react to incoming information. What often results is the emphasis 
on differences between the schemas and a de-emphasis on differences within them. In terms of the 
categorization of people, the same process occurs. Individuals have an inclination to accentuate the 
shared qualities that they have with members of their own group while stressing the differences they 
have with people belonging to other groups. What results is a clear distinction between in-group 
members and out-group members.

As stated earlier, the groups to which an individual belongs and with which identification takes 
place can be widespread. An individual’s social identity can be considered as being made up of 
multiple identities. Some of the core identities recognized by researchers (e.g., McCann et al. 2004; 
Wander, Martin, and Nakayama 1999) include gender, age, racial/ethnic, sexual orientation, national, 
religious, and class, with many of these identities intersecting. Given the understanding that identities 
are developed through a social process, one can see the potential role of mass media and social media 
in influencing the development of each of these identities. Through various forms of media, indi-
viduals can be exposed to information related to their identities. The information can play a part in 
creating, reinforcing, modifying, negotiating, or adding to identities.

Racial/Ethnic Identity

When discussing the social inequities that exist within societies and between nations, one of the most 
often discussed underlying reasons for the inequities is race or ethnicity. In such discussions, the terms 
“race” and “ethnicity” are often used interchangeably, even though in actuality they are distinct.

Race was originally understood as a classification of individual genetics. An assumption was made 
that if a person was of a particular geographic origin, he or she would have certain physiological 
characteristics. With a better awareness of the variance that exists across individuals, the categoriza-
tion of individuals based on biology was recognized as unrealistic. Several scholars from the social 
scientific community and the humanities called for the entire abandonment of the term “race.” 
Instead, many have called for the use of the term “ethnicity” instead.

Ethnicity encompasses one’s own heredity, national origin, and culture (i.e., beliefs, norms, and 
values associated with one’s own heritage). The word combinations often found in terms of individual 
background (e.g., Jewish American, Japanese American, Portuguese American) are reflective of this. 
They highlight an acknowledgment of not only the citizenship but also the deeper cultural background 
of the individual. In other words, the combined term assumes that Americans from a particular eth-
nic group share certain cultural norms and even historical backgrounds. Clearly, ethnicity is a much 
more fluid concept than race.

Even with efforts to eradicate the term “race” and replace it permanently with the term “ethnicity,” 
usage of “race” persists. Which term is the proper one to use remains a point of controversy. As such, 
the term “race” is still used not only by the US government, but also by private and public institutions 
to identify individuals. The federal government assumes that individuals who are defined as a specific 
race may come from different ethnic backgrounds (Hobbs and Stoops  2002). By the same token, 
those who come from a particular ethnic origin may be of any race. Because both “race” and “ethnicity” 
are used in existing literature, both of these terms will also be used in this book.
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Race/ethnicity is an important and frequently sensitive part of our broader social identity. With 
globalization and the advancement of communication technology, more individuals have the oppor-
tunity to encounter individuals from other races or ethnic backgrounds either at firsthand or through 
a mediated source such as the mass media. Thus, it is crucial to nurture a greater understanding and 
appreciation of the diversity of individuals that make up the world populace.

In terms of the United States, with the increase in immigrants from certain sectors of the world, 
the racial/ethnic landscape has been dramatically changing over the last few decades. Based on US 
Census population comparison data, the populations of Asians and Hispanics are growing at faster 
rates than any other racial ethnic group (see Table 1.1). The Asian alone population grew from 2010 
to 2020 by 35.5 percent, from 14.7 million in 2010 to 19.9 million in 2020. Hispanic or Latino popula-
tion went from 50.5 million in 2010 to 62.1 million in 2020, representing a growth of 23 percent. Note 
that, as reflected in the table, the 2020 Census asked respondents to respond on whether or not they 
were of Hispanic or Latino origin.

The percentage of individuals who identify as having two or more races also grew dramatically 
from 2010 to 2020. In 2010, the percentage of the US population who identified as such was 2.9. 
This grew to 10.9 in 2020. These figures represent a percentage change in population of 275.7 per-
cent. This growth is significant considering that for some time in the history of the United States, 
the mixing of races, especially between Whites and non-Whites, was frowned upon, and children 
from biracial or multiracial backgrounds often had to endure ridicule. In fact, legislation prohibit-
ing marriage or even sex between individuals of different races (anti-miscegenation legislation) had 
been in place in the United States for hundreds of years until the US Supreme Court overturned it 
in 1967 (Basson 2008). The 2000 US Census was the first to recognize multiracial individuals by 
providing people with the option of choosing multiple racial backgrounds.

Table 1.1  Population size by race and ethnicity: 2010 and 2020 comparison as a percentage of total population.

Race/Ethnicity

2010
Percentage of US population 
size of 308.7 million

2020
Percentage of US population 
size of 331.4 million

White (alone) 72.4 61.6
Black or African American (alone) 12.6 12.4
American Indian and Alaska Native (alone) 0.9 1.1
Asian (alone) 4.8 6.0
Hispanic or Latino 16.3 18.7
Two or more races 2.9 10.2
White in combination, Hispanic or Latino 4.9 30.5
Black or African American in combination, 
Hispanic or Latino

1.3 2.4

American Indian and Alaska Native in 
combination, Hispanic or Latino

1.0 2.4

Asian in combination, Hispanic or Latino 0.8 1.0
Two or more races in combination, 
Hispanic or Latino

6.0 32.7

Source: Adapted from US Census Bureau (2021).
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With such fluctuations in the racial/ethnic makeup of the United States, it is important to 
understand how these groups have been historically, and are currently, represented in the media. 
After all, it is often through the media that understandings or misunderstandings are brought about 
regarding the different racial/ethnic communities.

Gender Identity

Many people view gender as something you are born with. Gender, however, is distinct from biologi-
cal sex. It is a social construction generated within a particular cultural context. From a very young 
age, individuals learn the roles and attributes that are associated with males and females (Bem 1993). 
If resistance surfaces against these accepted roles or attributes, discomfort or even hostility toward 
the resistance may result. The opposition is looked upon as an affront to the societal or cultural 
beliefs that exist regarding gender.

Those individuals who represent the opposition might be ridiculed or ostracized as being different. 
In some cases, a new category might even be created to explain those people who do not quite fit into 
the established gender stereotypes. For example, when men began to outwardly express interest in 
designer clothing and skin and hair products, writer Mark Simpson coined the term “metrosexual,” 
and, thanks to media attention, the term’s usage took off. In a 2002 Salon.com article, Simpson 
described a metrosexual as follows (Simpson 2002):

The typical metrosexual is a young man with money to spend, living in or within easy reach of 
a metropolis – because that’s where all the best shops, clubs, gyms and hairdressers are. He 
might be officially gay, straight, or bisexual, but this is utterly immaterial because he has clearly 
taken himself as his own love object and pleasure as his sexual preference.

In a follow-up to his essay, Simpson (2014) claimed there has been a generational shift and that for 
the new metrosexuals, it is less about stylish clothes and hairstyles and more about their own muscle-
bulging bodies. He wrote that men’s bodies “have become the ultimate accessories, fashioning them 
at the gym into a hot commodity – one that they share and compare in an online marketplace.” To 
describe this new group of men, he created yet another term – “spornosexuals,” so coined as these 
individuals take cues for their appearance from sport and porn.

It is important to keep in mind, however, that just as societies and cultures evolve, so too do our 
notions of masculinity and femininity. Though these notions have changed somewhat over time in 
the United States, traditional views are still quite widely held. For instance, masculine qualities 
include being strong, ambitious, successful, aggressive, rational, and emotionally controlled. Feminine 
qualities include being nurturing, sensitive, thin, emotionally expressive, deferential, physically 
attractive, and concerned with people and relationships. Since gender is learned, not biologically 
coded, media messages, along with other societal sources, contribute to how individuals define 
themselves.

Gender scholar Julia T. Wood (2005) notes that just because social meanings of gender are taught, 
it does not mean individuals passively receive cultural meaning. Choices are made whether to accept 
or reject messages and whether to reinforce gender norms or to step outside them. When people 
choose to step outside accepted social boundaries, they tend to provoke change in societal views. For 
example, years ago, many would have looked down upon women who played basketball on a team in 
the United States. Now, however, many girls and women are encouraged to be actively involved in the 
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sport, and there are professional basketball teams under the Women’s National Basketball Association 
(WNBA). Although the WNBA games were at first only relegated to cable, the games have gained in 
viewer popularity and have attracted more television network coverage in recent years. In 2020, 
ESPN expanded its WNBA schedule, making the games available on ABC Television Network, ESPN, 
ESPN 2, and its app. CBS Sports also picked up the WNBA games for the first time that year. The 
games were broadcast on CBS Television Network and on CBS Sports Network.

Still, female sports are not universally or wholeheartedly accepted. Even in the Olympics, men’s 
basketball is given more airtime than women’s basketball. In one study on the 2000 Summer Olympics, 
only two minutes was given to the US women’s team, whereas over two hours of coverage was pro-
vided to the men’s team (Tuggle, Huffman, and Rosengard  2002). Another study (Adams and 
Tuggle 2004) that examined the content of ESPN’s Sports Center found that a majority of the stories 
carried pertained to male athletes. In analyzing 30 days of content, the researchers found a total of 
778 stories about men and only 16 about women; the remaining 13 stories featured both men and 
women. Focusing more on male athletes than on female athletes might be inadvertently conveying to 
audiences that female athletes or even women’s sports are not worth the viewer’s (and, as a result, 
advertiser’s) time or money.

Sexual Identity

For a long time in the United States, heterosexuality was considered the only norm, and same-
sex attraction was viewed as abnormal. Being gay was deemed a mental illness, even by the 
medical profession, and the common thought was that individuals could and should be “cured” 
of the illness. It was not until 1987 that the American Psychiatric Association (APA) dropped 
“homosexuality” from its classifications of mental disorders. It is against this social backdrop 
that individuals for the longest time formed their sexual identity. It goes without saying that for 
those who identify as gay, it was a time of personal turmoil both externally, at the social level, 
and internally, at the personal level. The mainstream belief of who they should be was counter 
to their own sense of self.

Through the social and political efforts of the lesbian, gay, bisexual, and transgender (LGBT) com-
munity, understandings regarding sexual orientation have advanced. Although still fighting an uphill 
battle, the LGBT community has found greater acceptance at the social and political levels. For 
example, as a result of years of activism, several states in the United States have passed legislation 
recognizing same-sex marriages.

Signs of advancement of understandings regarding sexual orientation have also been noted in the 
mass media. Whereas any mention of sexuality that veered away from the heterosexual norm was 
taboo in the early days of mass media, positive depictions and more well-rounded images can now be 
seen in much of the content. Celebrity culture and admired celebrities coming out have certainly 
helped in this realm. For example, T.J. Osborne of the popular country music group Brothers Osborne 
came out as gay in an interview with Time magazine in 2021. Colton Underwood featured in the 
show “The Bachelor” also came out as gay that same year. In 2015, former Olympic athlete and reality 
television star Caitlyn (formerly Bruce) Jenner revealed her transitioning from male to female. As 
will be further discussed in Chapter 11, the experiences of a well-known celebrity going through the 
different stages of the transition process in front of the peering lens of television cameras brought 
about greater public awareness of the transgender community and some of the formidable obstacles 
they face in society.


