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This series offers to enhance and transform our understanding of entre-
preneurship and its essential value in society.

The term ‘entrepreneurship’ enjoys a normative association with busi-
ness start-ups and growth (with some concessions to large established
entrepreneurial firms), and by extension, its contribution to economic
growth and development. Meanwhile, the societal impact or the social
value of entrepreneurship is a growing area of interest among scholars
and policy makers, notleastas a result of the UN Sustainable Development
Goals, the impact of transformative technologies, the changing nature of
work, and how we interact locally and globally.

Focusing on underexplored avenues for entrepreneurship development
in different societies and cultures, the series covers topics from multiple
geographical, sectoral and thematic perspectives. Titles will identify and
explore different forms of entrepreneurship in society, with coverage of
topics such as migration, citizen entrepreneurship, well-being and entre-
preneurship, health and entrepreneurship, the politics of entrepreneur-
ship and entrepreneurship and the arts, among others. Offering a global
contribution to the development of the subject, the series offers a unique
platform for engaging and promoting the wider social impact of
entrepreneurship.
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Foreword

At this moment in time, the words migrant and entrepreneurship are at
the epicentre of the world’s international policy debates. Both terms can
be perceived as solutions focused in separate but also interlocking ways.
First, let’s take the term migrant, which is defined as an individual who
moves from one geographical place to another. At the heart of this per-
son’s movement is the need or desire to discover better employment, and
thus, secure better living conditions. As has been well documented, and
first theorised by geographer and cartographer Ernst Georg Ravenstein,
migration behaviour is driven by either:

1. Push factors—where people are forced to leave an area due to circum-
stances such as war or climate change. Back in 2019, the United
Nations Population Fund noted in their annual report that, worry-
ingly, “Displacement fuelled by conflict and desperation has contrib-
uted to a dramatic rise in international and internal migration in
recent years (p. 92).

2. Pull factors—which are perceived and interpreted as the positive
aspects that motivate migrants to move to a new geographical area
(either internal or external to their country of origin), such as good
employment opportunities (Castree et al., 2004; Jacob, 2003).
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There has been much debate about the benefits and challenges migra-
tion can bring in recent years, in both academic and political contexts.
For example, tourism globally has seen the positive impacts of migration
and, in many academic quarters, it is seen as a catalyst for value creation
(Lugosi & Ndiuini, 2022). On the other hand, there is the need to con-
sider the living and working conditions migrants face (Parutis, 2014).

Second, let’s consider entrepreneurship, which is seen as a concept that
provides economic and social value. At the centre of entrepreneurship is
the individual who comes up with an idea to solve a particular social,
economic or environmental problem. Given the number of these prob-
lems that have arisen in recent years, entrepreneurship has gained both
traction and attention, particularly from the United Nations, as it is seen
as a linchpin in driving the 17 Sustainable Development Goals (SDGs).
Entrepreneurship is an authoritative driver of economic growth, develop-
ing new business, creating jobs and new markets, and providing skills and
training (Halsall et al., 2022). However, for entrepreneurship to work,
individuals are the key to success. The individual must have the motiva-
tion to drive a social enterprise and one of the key development trends in
recent years is the increasing number of migrants involved in entrepre-
neurship (Baycan-Levent & Nijkamp, 2009; Fradejas-Garcia et al., 2023;
Gao, 2015; Ram et al., 2017).

Bringing these concepts together, the term ‘migrant entrepreneurship’
has emerged as a descriptor for “business activities undertaken by migrants
with a specific socio-cultural and ethnic background or migrant origin”
(Sahin etal., 2013, p. 2). Building on the work of Choenni (1997), Sahin
et al. argue that migrant entrepreneurship “distinguishes itself from ‘nor-
mal” entrepreneurship through its orientation on migrant products, on
migrant market customers, or on indigenous migrant business strategies”
(2013, p. 2). This edited volume provides a fascinating research narrative
on what migrant entrepreneurship can achieve, with a number of insight-
ful case study examples. The contributors expand the academic under-
standing of migrant entrepreneurial activities, and the challenges migrant
entrepreneurs face in their host countries, to provide a timely critical
perspective.

Huddersfield, UK Jamie P. Halsall
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Preface

Migration and entrepreneurship have been embraced nationally and
globally with a view to eliciting new ideas and processes and gaining an
understanding of the effectiveness of migrants in different economies.
Migration as a socio-economic phenomenon has thus accelerated eco-
nomic development and improved the quality of life of migrants and
inhabitants (Acosta et al., 2007; Adams, 2006; Taylor et al., 2005).
Within this context, the competences, skillsets and knowledge of the
labour force are enriched with highly trained and skilled professionals
who have created favourable conditions to encourage human capital
investments (Stark & Wang, 2002). Discua Cruz and Fromm (2019)
support the notion that migrants continue to learn under variable cir-
cumstances, challenging the status quo and becoming involved in entre-
preneurship, which is arguably the only possible economic choice
for them.

Migrants play an important role in their host countries in terms of
enhancing flexibility in the labour market, creating new job positions,
contributing to economic growth and exploiting new business opportu-
nities (Mestres, 2010; Baycan-Levent & Nijkamp, 2007). The term
migration is perceived as multi-dimensional in that there is no agreed
definition of a migrant or of the specific criteria making up the status of
a migrant. Different descriptions are attributed to migrants including
country of birth, naturalisation, length of stay and employment status, all

ix
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making the definition even more complex. It is common for migrants to
be equated in people’s mindsets and public discourses with ethnic and
religious groups or asylum seckers (Saggar & Drean, 2001; Crawley,
2009; Beutin et al., 2006; Baker et al., 2008). The United Nations (UN)
defines a migrant as a person who moves to a country other than his or
her usual residence for a period of at least a year (UN, 1998). On the
other hand, Mezzadra (2011), Papadopoulos et al. (2008) and Scheel
(2019) designate a migrant as an individual who endeavours to re-locate
or stay in a location and has to make several attempts to surpass border
protocols and procedures powered by nation-states. Generally, the given
descriptions reflect that being a migrant involves a range of bureaucratic
steps, potential risks and challenges, which require emotional strength to
overcome.

For the purposes of this book, the authors utilised predominantly
qualitative research methods such as case studies from a variety of types
of entrepreneurs, noting the range of opportunities that can arise in the
field of entrepreneurship. It was also vital to adopt elements of a quantita-
tive research methodology for a picture of the wider migrant population.
In contrast, immigrant entrepreneurs are perceived as non-native people
(and their offspring) who set up a business in their host country and have
a high chance of living in a foreign land for a long period of time
(Brzozowski et al., 2017).

Various authors have referred to different categories of migrants. In
their study, Sinkovics and Reuber (2021) define migrant entrepreneur-
ship as “the entrepreneurial activity of foreign-born individuals in a
country other than that of their birth” (p.1). According to Baycan-Levent
etal. (2003), migrant entrepreneurship is vital in that individuals are self-
governed, independent and able to enhance their weak socio-economic
status. Similarly, migrant entrepreneurship is perceived not merely as an
adjustment to the spatial requirements of the act it would perform but
also leans towards specific economic activities. A refugee entrepreneur is
another category of migrant entrepreneur. Refugees in this case are indi-
viduals outside their country of origin and local residence who are unable
to go back because of the risk of losing their life and persecution for reli-
gious, political or war-related reasons (UNCHR, 2011). Christensen
etal. (2020) define a refugee entrepreneur as someone who is re-locating
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to another country, residing for 12 months and setting up a business. On
the contrary, a return migrant entrepreneur is a native-born individual
who has stayed for a certain time abroad and then returns to his/her
national country and finds a business there (Bai et al., 2018).

Lastly, diaspora entrepreneurs are persons who start a business and are
in close connection with a diaspora network in different parts of the globe
(Elo et al., 2019; Kurt et al., 2020). According to Winkel (2010), this
particular kind of entrepreneur has dual residence, living in more than
one country and outside their homeland for a while.

Amit and Muller (1995) present a distinction between two types of
entrepreneurs depending on motivating factors and involvement in
entrepreneurial activities within their host country. Particular attention is
given to the ‘pull’ and ‘push’ factors, which are the basis for pursuing self-
employment. According to Martinez-Cafas et al. (2023), ‘pull’ factors
are the motivators that ‘attract’ individuals to create a new venture
through their own personal desire, while ‘push’ factors draw on external
factors unrelated to individuals’ entrepreneurial characteristics, forcing
engagement in entrepreneurship.

As highlighted by Bates and Robb (2014) and Van-Sheers (2010),
migrant entrepreneurs have diversified the scope of activities and busi-
nesses catering to larger-scale needs and expanding outside their ethnic
status. Creativity, innovation and risk are integrated elements in an entre-
preneurial action that migrants embrace. As Dana (2007) has acknowl-
edged, immigrant entrepreneurial ventures involve a high number of
risks influenced by the ethnic dimension of migrant entrepreneurs along-
side other socio-cultural and economic factors. Further research on
migrant entrepreneurship has focused on gaining an understanding of
motivation and engagement amongst ethnic groups. This has included
examining studies of Somalis in Leicester (Jones et al., 2010), Koreans in
Los Angeles (Nee & Sanders, 2001) and Vietnamese communities in
London (Bagwell, 2018).

A number of migrant and immigrant entrepreneurs have gained
unique experiences and have faced certain difficulties that members of
the mass population have not experienced (Rahman et al., 2018).
Common adversities associated with migrant and immigrant entrepre-
neurs include lack of knowledge of operations in their host country
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markets, inability to deal with unfair treatment and feeling alien. As a
result, they are compelled to double their efforts to build on long-term
relationships with locals (Cooney & Flynn, 2008). Positive migrant busi-
ness ventures are arguably undermined by ongoing negativity.

In seeking to reveal the perspectives of migrants, special attention is
given to cases relating to migrant entrepreneurial activities, gender and
enterprise, family business and migration entrepreneurship. Focusing on
understanding individual cases in migrant entrepreneurship and the
recurring challenges migrants encounter in establishing themselves in
their host countries, this book addresses the following key questions:
What are the pull and push factors for migrants? What role do migrant
entrepreneurs play in economic development? Why do migrants engage
in entrepreneurship activities in their host countries? What types of chal-
lenges do they encounter?

The book is divided into four parts, which examine migrant entrepre-
neurship from a theoretical, practical and methodical context. Part 1 cov-
ers the landscape of migrant entrepreneurship. In Chap. 1, Hyams-Ssekasi
and Chimenya provide an overview of migrant entrepreneurship in the
UK, depicting the motivations, opportunities, prospects and obstacles
that migrant entrepreneurs face, and highlighting their financial contri-
butions to their host countries. In Chap. 2, Haque takes a different
approach to the study of migrant entrepreneurs through his quantitative
research, analysing the impact of occupational stress on migrant entrepre-
neurs innovative work behaviour and innovative entrepreneurial capa-
bilities in SMEs in Canada and Pakistan.

In Chap. 3, Panditharathna, Bamber, Ayertey and Moore, through
their bibliometric analysis of liability newness, offer an account of the
issues immigrant entrepreneurs encounter in their new ventures. Mujuru,
Oladotun and Hyams-Ssekasi (Chap. 4) present migrant entrepreneur-
ship in the context of integration into business in East Cape Province.
Part II presents three case studies geared towards migrant entrepreneur-
ship in new economies. Cosciug (Chap. 5) examines the involvement of
return migrant entrepreneurs in the transnational trade of second-hand
cars in Romania and their experiences of ongoing changes. In Chap. 6,
Kaya describes the legal and administrative obstacles that Syrian refugee
entrepreneurs encounter in Turkey. Ayertey, Laryeafio, Panditharathna
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and Banor in Chap. 7 discuss the effects of nationalism among Chinese
migrant entrepreneurs in Ghana on their business operations, economic
networks and social integration.

Part III comprises two chapters examining migrant entrepreneurs in
advanced economies. Daskalaki (Chap. 8) depicts the journey of migrant
entrepreneurs into the hospitality industry through case studies from
Cyprus, the UK, Switzerland and the United Arab Emirates, illustrating
their motives and influences and the variety of challenges they are faced
with. In Chap. 9, Olarewanju and Muhumuza examine the pertinent
issues and lessons learnt in relation to migrant entrepreneurship in the
UK and the ways that migrant entrepreneurs overcome challenges.

Part IV consists of four chapters. The first two chapters discuss gender
in relation to migrant entrepreneurship while the remaining two focus
specifically on migrant family businesses. In Chap. 10, Kristjdnsdéttir
and Christiansen provide a contextual view of disparity from the perspec-
tives of female migrants in Iceland pushed into entrepreneurship. In
Chap. 11, Biginas, Koumproglou, Mounzer, Ahmed and Sarantinos
explore the narratives of different enablers and challenges that female
refugee entrepreneurs face in the Middle East and North Africa. Similarly,
Ahmed and Weir (Chap. 12) review the business routes and confronta-
tions female migrants from the Arab world have to navigate to become
entrepreneurs in the UK. Sachdeva and Ozga (Chap. 13) identify and
analyse factors that affect the process of turning immigrant women into
entrepreneurs in Germany.

In Chap. 14, Altin and Pirnar focus on the family business frameworks
among migrant restaurateur entrepreneurs in Izmir, providing insights
into and analysis of migrant entrepreneurs’ resources, plans and challenges.

In Chap. 15, Karayianni, Glyptis and Larson discuss the learning
experiences and theoretical perspectives of family businesses in the dias-
pora through case studies from the UK.

In Chap. 16, Hyams-Ssekasi and Daskalaki provide an overview of
migrants and perspectives of future migrant entrepreneurs. Migration
entrepreneurship has been given less consideration but now it is on an
upward trajectory.

Finally, sincere thanks are owed to many people who have worked on
this journey to completion. First, we would like to thank the contributors
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for taking the time to write their book chapters. We are also grateful to
Professor Léo-Paul Dana for his invaluable suggestions, Reader Jamie
Halsall, Professor Ahmad Arslan and Professor Florian Trauner for their
wealth of knowledge and positive comments. We would also like to
extend our thanks to Liz Barlow at Palgrave for her support at every stage
of the book, Vinoth Kuppan and the production team at Springer for
their dedicated work during the production process.

Heraklion, Greece Eirini Daskalaki
Bolton, UK Denis Hyams-Ssekasi
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