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“Gender and the Creative Labour Market: Graduates in Australia and the UK is a 
vitally important book that brings much needed clarity to debates over creative 
education, creative work, and inequality in creative industries. The data and analy-
sis in the book is comprehensive, demonstrating the clear differences in creative 
career success as a result of gender inequalities. The case for reforming an unfair 
and discriminatory creative labour market is compelling, and employers, busi-
nesses, and governments must act. Most importantly, the comparative perspective 
points the way for future research, offering a blueprint for future projects, as well 
as vital insights for a global readership.”

—Dave O’Brien, Professor of Cultural and Creative Industries,  
University of Sheffield, UK

“Drawing upon graduate destination data from two same but different national 
contexts, Gender and the Creative Labour Market offers valuable multidisciplinary 
insights into the ongoing gender inequalities of cultural and creative work. It 
reveals how women pursuing creative careers continue to be disadvantaged from 
the get go in a labour market well-known for its precarity, as well as presumed 
mobility and flexibility.”

—Susan Luckman, Professor of Cultural and Creative Industries,  
University of South Australia, Australia
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This book uses graduate destination surveys to describe the early career 
outcomes for creative graduates in Australia and the UK. It applies the 
international UNESCO model of the Cultural and Creative Industries 
(CCIs) to national graduate destination survey data in both countries in 
order to describe and compare gender differences in graduate outcomes 
across the CCIs. This model covers a broad range of cultural and creative 
domains in both countries—including heritage, the performing arts, visual 
arts and craft, publishing and media industries, fashion, architecture and 
advertising. The book compares opportunities for CCI work across these 
domains for women and men, and focuses on salaries, geographic mobil-
ity, skills utilisation and skills transferability, as well as volunteering, job 
satisfaction and return to study. While the chapters draw on the same data-
sets, each chapter has a particular focus and can be read alone.

Our approach is empirical and multi-disciplinary, moving between 
labour market economics, human geography, cultural studies and cultural 
sociology. CCI research has often been criticised for an overemphasis on 
economic approaches, while creative labour studies has emerged largely 
within the domains of critical sociology and cultural policy studies. While 
we acknowledge the importance of such concerns, we believe such disci-
plinary boundaries represent an unnecessary choice in the study of inequal-
ities, and especially for those agencies—university faculties, government 
cultural organisations, artists professional associations—that are key agents 
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and stakeholders in the problems we describe. Economic analysis, as with 
other fields, has much to offer the field by way of method, and our analysis 
seeks to move beyond these divisions in the academic field.

Melbourne, VIC, Australia� Scott Brook
2021



vii

This book is the outcome of an Australia Research Council-funded 
Discovery Project ‘So what do you do?: Tracking Creative Graduates in 
Australia and the UK’s Creative and Cultural Industries’ (#DP160101440). 
The editors are grateful to the ARC for their support. We would also like 
to thank Jee Young Lee and Mingjie Sun for their research assistance with 
this project and Eloise Florence for assistance in preparing the manuscript. 
We also thank our editors at Palgrave for their patience during the pan-
demic while we finished the writing under challenging conditions.

Acknowledgements



ix

��Gender and Creative Careers�     1
Scott Brook and Jen Webb

��Creative Graduates and the Labour Market�   29
Scott Brook, Jee Young Lee, and Mingjie Sun

��Glass Ceilings, Sticky Floors, and Satisfaction: Rewards  
and Remuneration�   53
Sarah Jewell, Sora Park, and Alessandro Crociata

��Movers and Stayers�   75
Roberta Comunian and Jonathan Corcoran

��Embedding Creative Graduates in Creative Occupations: 
Gender and Country Differences� 105
Lauren England and Alessandra Faggian

��Conclusion: Universities and the CCIs� 125
Jen Webb and Scott Brook

��Data Appendix� 141

��Index� 153

Contents



xi

Scott Brook  is Associate Professor of Communication in the School of 
Media and Communication, RMIT University, Australia.

Roberta  Comunian  is Professor of Creative Economies in the 
Department of Culture, Media and Creative Industries, King’s College 
London, United Kingdom.

Jonathan Corcoran  is Professor of Human Geography and the Director 
of the Queensland Centre for Population Research, School of Earth and 
Environmental Sciences at the University of Queensland, Australia.

Alessandro Crociata  is Associate Professor of Applied Economics at the 
Gran Sasso Science Institute, Italy.

Lauren  England  is Lecturer in Creative Economies, Department of 
Culture, Media and Creative Industries, King’s College London, United 
Kingdom.

Alessandra Faggian  is Professor of Applied Economics and the Director 
of Social Sciences, Gran Sasso Science Institute, Italy.

Sarah Jewell  is Professor of Economics in the Department of Economics, 
University of Reading, United Kingdom.

Jee Young Lee  is Lecturer in Communication in the Faculty of Art and 
Design, University of Canberra, Australia.

Sora  Park  is Professor of Communication in the Faculty of Art and 
Design, University of Canberra, Australia.

Notes on Contributors



xii  NOTES ON CONTRIBUTORS

Mingjie Sun  holds a PhD in population geography from the University 
of California and is a senior researcher at the Queensland Department of 
Communities, Housing and Digital Economy, Australia.

Jen Webb  is Distinguished Professor of Creative Practice in the Faculty 
of Arts and Design, and Dean of Graduate Research, University of 
Canberra, Australia.



xiii

List of Figures

Gender and Creative Careers

Fig. 1	 Australian ‘Creative Arts’ bachelor’s degree completions. 
Domestic students 2002–2017. Data source: Higher Education 
Statistics (uCube), Department of Education, Skills and  
Employment� 9

Fig. 2	 UK ‘Creative Arts and Design’ and ‘Mass Communications and 
Documentation’, first degree completions. Domestic students, 
2002/03–2017/18. Data source: Students in Higher Education, 
Higher Education Statistics Authority (HESA)� 10

Glass Ceilings, Sticky Floors, and Satisfaction: Rewards 
and Remuneration

Fig. 1	 Career satisfaction by gender (%). Data source: 2012/2013 
DLHE-L. Notes: Includes those classed as being in the labour 
market (full-time work, part-time work, or voluntary work). 
Statistics are weighted to adjust for the unequal probability of 
selection for the DLHE-L survey (see Data Appendix). Base 
Sample: Includes 4995 and 7340 creative men and women; 
17,945 and 24,505 non-creative men and women, respectively� 64

Movers and Stayers

Fig. 1	 Legend for Figs. 2 and 3� 93
Fig. 2	 Spatial flows of (a) female creative graduates (b) male creative 

graduates in the university to work transition (UK)� 94



xiv  List of Figures

Fig. 3	 Spatial flows of (a) female creative graduates (b) male creative 
graduates in the university to work transition (Australia) (Flow 
maps are generated using flowmap.blue, designed by Ilya 
Boyandin: https://flowmap.blue)� 96

Data Appendix

Fig. 1	 The five graduate migrant categories (Source: Faggian et al. 2006)� 149

https://doi.org/10.1007/978-3-031-05067-1_0005405555#Fig1


xv

List of Tables

Gender and Creative Careers

Table 1	 The Cultural and Creative Industries� 14

Creative Graduates and the Labour Market

Table 1	 Percentage of graduates by creative domain of study (column %) 
for Australia and the UK. (Figures in brackets are observed 
counts). Percentage of women (‘%Women’) for each domain 
(row %)� 32

Table 2	 Employment status of graduates by education domain and 
gender in UK (%). Row percentages. Percentages may not 
total 100 due to rounding� 33

Table 3	 Employment status of graduates by education domain and 
gender in Australia (%). Row percentages. Percentages may not 
total 100 due to rounding� 34

Table 4	 Self-employment by education domain and gender in the UK 
and Australia (%), 4–6 months� 43

Table 5	 Activity status of graduates by gender at 3 and 3.5 years. 
Column percentages with percentage point change +/−, from 4 
to 6 months shown in brackets� 45

Table 6	 All graduates in employment by creative, graduate-level/
non-creative and non-creative/non-graduate level jobs at 4–6 
months (DLHE and GOS) and 3–3.5 years (DLHE-L and 
GOS-L). Column percentages with N in totals� 47



xvi  List of Tables

Table 7	 All creative graduates by FT and PT employment in creative, 
graduate-level/non-creative, and non-creative/non-graduate 
level jobs at 4–6 months (DLHE and GOS) and 3–3.5 years 
(DLHE-L and GOS-L). Column percentages� 48

Table 8	 Employment percentage in creative and cultural occupation  
by educational domain in the UK and Australia, 4–6 months� 49

Glass Ceilings, Sticky Floors, and Satisfaction: Rewards 
and Remuneration

Table 1	 Mean salary (base numbers in brackets): creative and  
non-creative graduates with short-term versus medium-term  
comparison� 58

Table 2	 Mean salary (base numbers in brackets) by educational domain: 
UK only� 60

Table 3	 Occupation status and salary gender gap between 6 months and 
3.5 years in the UK� 61

Table 4	 Gender gap (%) across the wage distribution� 63
Table 5	 Career satisfaction (% very satisfied) by job type� 65
Table 6	 Correlations between satisfaction and salary (base numbers in 

brackets)� 67
Table 7	 Career satisfaction by subject domain (base numbers in 

brackets), % very satisfied� 67

Movers and Stayers

Table 1	 HESA: percentage of graduates in creative occupations by 
Migration Category (UK)� 88

Table 2	 GOS: Percentage of graduates in creative occupations by 
migration category (Australia)� 89

Table 3	 HESA: mean and median salary of full-time employed creative 
graduates by gender, with gender pay gap % (UK)� 91

Table 4	 GOS: mean and median salary of full-time employed creative 
graduates by gender (Australia)� 93

Table 5	 Top-ten destination regions for creative graduate employment� 98

Embedding Creative Graduates in Creative Occupations: 
Gender and Country Differences

Table 1	 Female creative graduates by UNESCO occupation domain:  
UK versus Australia—percentages� 113

Table 2	 The Trident model by UNESCO educational classification:  
UK versus Australia—total percentage (% men, % women in 
parentheses)� 114



xvii  List of Tables 

Table 3	 Mean salaries by type of occupation (Trident model)� 116
Table 4	 Comparison of mean salaries in the short and medium term by 

gender (base N in parentheses)� 119

Data Appendix

Table 1	 Activity status codes� 145
Table 2	 Activity status codes in the UK LDLHE survey� 146
Table 3	 Salary response rates in first destination surveys� 148
Table 4	 Salary response rates in the longitudinal surveys� 148

https://doi.org/10.1007/978-3-031-05067-1_0005405555#Tab1
https://doi.org/10.1007/978-3-031-05067-1_0005405555#Tab2
https://doi.org/10.1007/978-3-031-05067-1_0005405555#Tab3
https://doi.org/10.1007/978-3-031-05067-1_0005405555#Tab4


1

Gender and Creative Careers

Scott Brook and Jen Webb

Abstract  This chapter outlines the intersecting concerns of gender and 
graduate outcomes in creative labour research. It situates both points of 
critical intervention in relation to the ‘creative turn’ in cultural policy and 
the focus on employability in higher education. It reports trend data on 
student graduation from Australia and the UK in creative fields of study for 
the years 2002–2017, and introduces the UNESCO model of the Cultural 
and Creative Industries which is adopted by the following chapters. It 
describes the benefits and limitations of working with graduate destination 
data for understanding the early career trajectories of creative graduates.

Keywords  Creative graduates • Gender • Creative labour studies • 
Higher Education • Employability • UNESCO Cultural and Creative 
Industries
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