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This book is dedicated to CIOs. Long underappreciated, disrespected,

and misunderstood, they are now at the center of our digital world.
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n May 1, 2018, I was in the audience at an industry conference,
and it occurred to me that I should write a book. I sent a note to my
partner, Kristian Kimbro Rickard, asking her thoughts. Her response,
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Dan and Bette Apitz. A few days later, three books showed up at my
door: books on writing and becoming an author. Dan and Bette didn’t
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