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Introduction

Abstract
The introduction briefly describes the connection between digital exclusion and 
possible social isolation of older people, outlines the objective of the research-
practice project CONNECT-ED and gives a short overview of the contents of 
the individual book chapters.

This book presents the BMBF-funded research-practice project “CONNECT-ED—
Ways out of social isolation through encounters in the context of new media. A 
project to improve the social participation of older people”. Based on findings 
from various disciplines, the project, which was carried out from 2017 to 2019 at 
Kiel University of Applied Sciences, took a look at two possible intertwined prob-
lem areas in the living situations of older people aged 65 and over, namely social 
isolation and digital exclusion, in a living environment that is increasingly chang-
ing due to digitalisation. The aim was to test a life-world-oriented, target-group 
specific concept of encounter that promotes social integration, “networks” people 
with each other in both senses of the word, and thus sustainably improves their 
quality of life. The teaching of media competence was the central intervention and 
served as a door opener for social encounters for the participating practice partners 
in senior citizen work. Through the project partnership, they received targeted sup-
port in setting up easy accessible learning sites for training the media skills of older 
people who are inexperienced with the Internet.

Digitisation is a megatrend that now permeates almost all spheres of life, has 
prompted globally significant innovations and serious processes of change, and 
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