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Introduction

re you ready to have some fun? We hope you are! Because Instagram is all

about entertainment and creating exciting content. Because you’ve chosen

this book, we know you’re ready to get down to business creating an
Instagram account that will not only help you grow your business but also be
something you enjoy!

With more and more people joining Instagram every day, the social media app
continues to grow at unprecedented rates. But with that growth comes a lot of
noise and saturation from people who don’t quite understand how to use the plat-
form effectively. However, after reading this book, you’ll have the tools and tactics
necessary to build a successful Instagram profile.

About This Book

The purpose of Instagram For Business For Dummies, 2nd Edition is to help you use
Instagram effectively. But as you can see by the number of pages in this book, that
purpose is easier said than done!

Instagram really is as simple as uploading a photo. But for strategic business use,
you should employ a number of marketing and traffic-generating tactics, which
we explore in this book. And as Instagram adds more features to the platform,
such as IGTV and Reels, understanding how to create this additional content is
just as important.

Instagram is an interactive and community-focused platform, so we hope you are
looking forward to building a community around your brand.

We take you through every step of creating and uploading content to Instagram,
writing effective captions that get your audience to take action, finding hashtags
that help you get more exposure, building your audience, and using all the fun
features built into Instagram.
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Foolish Assumptions

When writing this book, we assumed that you

¥ Have a business or are getting ready to start a business

¥ Have a website for your business

3 Know your target customer audience and know that they're using Instagram
¥ Want to use Instagram effectively to drive real business results

¥ Don't want to look like an amateur, even if you're new to using Instagram

3 Are committed to devoting time and energy to build a presence on Instagram
that will reflect your brand

If these assumptions are correct, this is the right book for you! We’re confident
that the tactics and information here will help you achieve your goals.

Icons Used in This Book

2

TIP

@

REMEMBER

(= =
T
TECHNICAL
STUFF

®

WARNING

To make things easier and ensure that you don’t miss important details, various
icons appear throughout this book. Here’s what the different icons look like and
mean.

The Tip icon is a small piece of expert advice that will save you time and make
your experience on Instagram easier to master.

Because we cover a lot of details and information, every now and then we throw in
a Remember icon to remind you of important details we’ve already covered. We
know you’re reading every juicy detail of the book; the Remember icon just helps
resurface some of those tidbits.

Who doesn’t love a little geek-fest on technical jargon? Okay, a lot of people!
We’ve pulled out these paragraphs so you can understand the technical aspects of
using Instagram without getting overwhelmed.

Yes, this book has a few warnings. When you see a Warning icon, please take a few
extra moments to understand the effect of what we’re saying. You’re not going to
blow up your Instagram account or do anything irreparable, but we want to save
you from any headaches we can.

Instagram For Business For Dummies



Beyond the Book

In addition to what you’re reading right now, this book also comes with a free,
access-anywhere cheat sheet that provides a handy list of Instagram lingo, steps
for sharing posts directly, and more. To view the cheat sheet, simply go to www.
dummies.com and type Instagram for Business For Dummies Cheat Sheet in the
Search box.

Where to Go from Here

The first few chapters dive into how to set up a new Instagram account. If you
already have an Instagram account, you can skip the first chapter, but we encour-
age you to check out Chapter 2 because it contains information on how to set up
an effective profile. Don’t worry, you can easily update or edit anything you’ve
already started!

After that, we have a ton of information on creating better content and getting
strategic with your Instagram content. If you want to focus on specific areas, look
at the Table of Contents for guidance.

If you run into trouble, check out Chapters 21 and 22, which are dedicated to trou-
bleshooting Instagram issues. And if you’re looking for inspiration, read Chap-

ters 23 and 24.

It’s time to jump into all the fun of Instagram that we’ve been talking about!
Enjoy the book.
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Creating Your
Profile



IN THIS PART ...

Install Instagram on your smartphone, tablet, or
Windows computer.

Set up your Instagram business profile to draw followers
like moths to a flame (or whatever trite saying applies).

Prepare your business goals for your Instagram profile
so you can reach the most customers.



IN THIS CHAPTER

» Finding Instagram apps for your
device or computer

» Deploying Instagram apps on
Windows and Mac computers

» Installing Instagram apps on mobile
devices

» Using Instagram on the web

» Launching Instagram on your
computer or mobile device

Chapter 1
Installing Instagram

he good people at the Instagram division of Facebook realized long ago that

many people use Instagram with all their computing devices, not just

smartphones. What’s more, they knew that if business owners were going
to adopt Instagram as the de facto photo-sharing app, Instagram had to be avail-
able everywhere: on smartphones, tablets, computers, and even the Instagram
website.

If you haven’t installed Instagram yet, this is the chapter you need to read. We
start by showing you where to find Instagram on the web, and then you find out
how to install the Instagram app on computers, smartphones, and tablets.

Next, you see how to use Instagram on the web in case you’re using a computer or
device that either doesn’t or can’t have Instagram installed, such as a company
smartphone that allows only company-approved apps. Finally, you launch the
Instagram app on your computer or device so you can scratch that itch and start
Instagramming.
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Moving Instagram to the Launch Pad

©

REMEMBER

If you don’t have Instagram installed on your
smartphone (or your computer), search in one of
the following locations to find and download
the app:

3 iPhone or iPad: App Store

3 Android smartphone or tablet: Google Play
Store

¥ Windows: Microsoft Store

3 Mac: App Store

In the iPhone example shown in Figure 1-1, the
brightly colored bar at the top of the page indicates
where you can download the app.

If your workplace has a BYOD (Bring Your Own
Device) policy, pass this book around to the people
in your company so they can refer to the appropri-
ate section in this chapter for installing Instagram
on their computer or device.

Installing on a Computer

8

TIP

@ instagram.com

Instagram
Find it for free on the App Store.

ENGLISH

Instagrom.

OR

Sign up with email or phone number

2 Download on the
[ ¢ App Store

FACEBOOK

< + @ -

FIGURE 1-1:
Get the iPhone Instagram app by
clicking Get at the top right.

Instagram was designed for a smartphone, but in a business setting you’ll be
more likely to view it at your desk while you’re working. Otherwise, you’ll have to
keep looking from your computer screen to your smartphone.

Fortunately, the Instagram app is available for Windows and the Mac, so you can
view, like, and comment on photos and videos from other Instagram users. How-
ever, you can’t use your computer’s webcam to take pictures or shoot video.

Feel free to skip ahead to the “No App? No Problem: Instagram Is on the Web”
section to learn how to use the Instagram website. (This information should go in
your brain’s “be prepared” file.) Then continue reading to the end of the chapter

to learn how to log in to Instagram.
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FIGURE 1-2:
Click Get in the
upper-right area
of the Microsoft
Store window.

Installing on a Windows PC (sort of)

The Windows version of Instagram is a Windows 10 app. As any Windows 10 user
knows, Microsoft is trying to make Windows the best of both worlds by offering
apps that can run on both Windows on computers and the Windows Mobile 10
operating system. (Good luck trying to find anyone using Windows Mobile 10 on a
smartphone.)

Windows PC users can install the Instagram app from the Windows Store or the
Instagram website. Here’s how to install the app from the Windows Store:

1. Click the Start icon in the taskbar.

2. Click Store in the list of programs or click the Start tile in the Start menu.

3. InthesSearch box, type Instagram.

4. Inthelist that appears below the Search box, click Instagram.

5. Cclick the Get button, as shown in Figure 1-2.

After the Windows Store installs the Instagram app on your computer, the Get
button in the Store window changes to Launch.

6. click Launch to start the app.

Microsoft Store - u} X

& Home Gaming Entertainment Productivity Deals O search  (®

Messenger

Facebook Inc = Social

& Share

Made for big screens and close connections. Get access to free* texting, Add to cart
and high-quality voice & video chat built specifically for desktop.

© wish list
More

EVERYONE
Users Interact

Overview System Requirements Reviews Related

Available on

B rc

Description

Made for big screens and close connections. Get access to free* texting, and high-quality voice & video

chat built specifically for desktop.
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REMEMBER

If you prefer to install the Windows app from the Instagram website, follow these
steps:
1. Navigate to the Instagram website at www. instagram. com.
2. Click the Sign Up link in the Instagram web page.
The Store window appears in front of your browser window.
3. Click the Install button (refer to Figure 1-2).
4. After installation, start the app by clicking the Launch button.

Now you can skip ahead of the rest of the class and start Instagramming by going
to the “Starting to Gram Instantly” section.

Installing on a Mac (sort of)

Instagram doesn’t have a Mac version of its app available to download, as you’ll
discover if you search for Instagram in the App Store. If you try to download the
app from iTunes by clicking Get on the Instagram app page, you’ll see the Get but-
ton change to Downloading for a few seconds, and then the button will change
back to Get.

The only way you can access Instagram is on its website. And if you use a web
browser other than Safari, you’ll only be able to view, like, and comment on photos
and videos. Fortunately, you can bamboozle the Instagram website into thinking
you’re accessing the website on the iPhone so you can upload photos.

You can only upload photos from your Mac from the bamboozled Instagram
website. You can’t take photos, shoot videos, or upload videos.

An article by Lewis Painter on the Macworld UK website (www.macworld.co.uk/
how-to/mac-software/instagram-for-mac-3641569/) tells you how to do this.
But rather than make you go to the website for this information, we tell you how
here:

1. Open Safari.

. Choose Safari => Preferences or press Command+, (comma).

2
3. Ifthe Advanced tab isn't displayed in the dialog box, click the Advanced
icon.

4

. Select the Show Develop Menu in Menu Bar check box, shown at the
bottom of Figure 1-3.
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[ ] Advanced

T A0 &F

General Tabs AutoFill Passwords Search Security Privacy Websites Extensions Advanced

Smart Search Field: Show full website address

Accessibility: Never use font sizes smaller than v
Press Tab to highlight each item on a webpage
Option-Tab highlights each item.

Reading List: Save articles for offline reading automatically
FIGURE 1-3: Style sheet: None Selected
Display the
Default encoding: Western (ISO Latin 1)

Develop menu in
the Safari menu
bar by selecting
the check box at Show Develop menu in menu bar 7

the bottom.

Proxies:  Change Settings...

5. Close the window.
The Develop option now appears in the menu bar.

6. click Develop, move the mouse pointer over User Agent, and then click
Safari—iOS 13.1.3—iPhone in the side menu.

Apple is always improving its iOS, so the version in the side menu will be newer
than 13.1.3 by the time you read this.

REMEMBER /. Open the Instagram website and log in.

The Instagram home screen appears, as shown in Figure 1-4.

< in] & @
© v
Qv W
7 lkes
jenbourn Mmmmem._ lunch &% Everything Bagel Cashew Cheese on sweet peppers and
apple slices topped with almond butter
FIGURE 1-4: - o
vie omments
To Upload a jenbourn @working.mom.survival started with the one from Trader Joe's but 1) going
. ne A
photo, click the hethe dop
plus icon. f Q < L
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WARNING

8. Cclick the plus icon, at the bottom of the screen.

The File window opens so you can navigate to your desired folder and add
photo(s) to your Instagram profile.

If you click the Use the App link (at the bottom of the screen, as shown in
Figure 1-4), Safari will just refresh the page and ask if you want to open the App
Store. Close the dialog box by clicking Cancel and close the Use the App link by
clicking the X to the right of the link.

Alas and alack, after you upload your photos, you’ll find that the photo-editing
options in Safari are more limited than those in the iPhone app. (And remember
that you can’t upload videos to Instagram on Safari.)

If you’d rather upload photos to Instagram by using an app, check out the two
apps that the Instagram website lists: Flume and Uplet. A discussion of third-
party apps is beyond the scope of this book, so please visit the Instagram website
for that information.

Now that you have Instagram doing your bidding on your Mac, start using Insta-
gram by moving ahead to the “Starting to Gram Instantly” section.

Installing on Instagram’s Native Platform

12

The first version of Instagram, which was available for download on October 6,
2010, was for iPhone users. It was a wise decision: The popularity of the iPhone
combined with Instagram’s ease of use when it came to sharing photos resulted in
more than one million registered Instagram users by the end of 2010. (Ten years
later, there are about one billion users on iPhone and Android platforms.) You can
install the iPhone app not only on your iPhone but also on your iPad if you prefer
to use your tablet. (If you have an Android smartphone or tablet, don’t worry. We
have you covered in the next section.)

Installing on an iPhone

It’s easy to download Instagram from the App Store to your iPhone:

1. Tap the App Store icon.

2. Tap the Search icon in the lower-right corner of the screen.
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3. Tap the Search box, at the top of the screen, o~ e

and start typing the word Instagram. G = cancel
After you type the first few letters, Instagram -
appears at the top of the results list. l@] i e
4. Tap Instagram in the results list. S G| i (615 e 6
o o

The app information appears on the screen, as
shown in Figure 1-5.

ﬁ?ﬂ@?.ti’ﬂ

5. Tap Get.

If you need to sign into the App Store, type your
password in the Sign In to iTunes Store window -
and then tap Buy. If you have a newer iPhone B

that doesn't have a Home button, follow the I o V v‘
prompts to complete your transaction. If your >

iPhone has a touch button and you use Touch ID e
instead of typing your password, place the 9

appropriate finger or thumb on the Home 6
button. ) A

6. Tap Open. ey e

The next time you want to open Instagram, swipe FIGURE 1-5: _ _

to the Home screen that has room for icons — Xhe 'S”tStagram app in the iPhone
. ore.

because that’s where you’ll find the Instagram PP

icon.

Now Instagram is ready for you to start using it, so move ahead to the “Starting
to Gram Instantly” section.

Installing on an iPad

Instagram has yet to create a native app for the iPad, which is another one of life’s
great mysteries (but not at the level of where missing socks go). However, you can
use the iPhone app on the iPad.

Here’s how to install Instagram on an iPad:

1. Tap the App Store icon.

2. Tap the Search icon in the lower-right corner of the screen.
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8.

Tap the Search box, at the top of the screen, and start typing the word
Instagram.

After you type the first two or three letters, Instagram appears at the top of the
results list.

Tap Instagram in the results list.

In the upper-left corner of the screen, tap Filters ©> Supports.
Tap iPhone Only, as shown in Figure 1-6.

Tap the Instagram app’s Get button (see Figure 1-7).

If you need to sign into the App Store, type your password in the Sign In to
iTunes Store window. Then tap Buy. Or if you use Touch ID, place the appropri-
ate finger or thumb on the Home button instead.

Tap Open.

Now that you’ve installed Instagram on your iPad, go straight to the “Starting to
Gram Instantly” section to learn how to start using Instagram.

FIGURE 1-6:

Yes, tap iPhone
Only when you're
installing
Instagram on
your iPad.
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