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Preface

The word “sustainability” throughout this book follows its most commonly used
definition that spans environmental, economic, and noneconomic human right-
related social sustainability. Our method is a conceptual framework in which the
value of a business is determined by the values of sustainability businesses con-
tribute to the sustainability of society. This is the main departure from conventional
valuation methods. Our method finds a win-win situation between businesses and
the sustainability of society, as the value of the business would increase only if the
business improves the sustainability of society. While it serves as a basis for val-
uation for virtually all businesses, the actual implementation will require a certain
degree of empirical adaption.
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